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Abstract 
 When Cal Pacific was established it was imperative to establish a diverse customer base. 
This study proved through empirical evidence that Cal Pacific's establishment of a new and 
diverse customer base, after being founded, paved the way for the vast success of the company in 
past years. The sales reports, balance sheets, income statements, and depth interview responses 
exemplify the correlation of Cal Pacific's success to its customer base.  As a result of the 
Company having many customers, sales increases were recorded and exemplified in the sales 
reports. Sales increases occurred over multiple one year periods. Overall firm value has been 
vastly expanded since the Company's establishment, and the analysis presented in this study 
highlighted how customer satisfaction will undoubtedly lead to repeat business and increased 
volume in terms of orders; as long as order specifications and requirements are met by Cal 
Pacific. Hypothesis two did not test true as a result of the calculations. The covariance of all 
sales in 2009 was greater than the covariance of all sales in 2004. However, the difference was 
minimal since 2009's covariance of all sales was only 0.2699027 greater than the covariance of 
all sales in 2004. Hypothesis three also did not test true as result of the calculations. The standard 
deviation of all sales in 2009 was greater than the standard deviation of all sales in 2004.  All 
statistical testing was conducted using formulas shown in Ch. 4. If this study were to continue, 
more attention would be paid to marketing tactics and other strategies used in the past by Cal 
Pacific that also have had an impact on the success of the firm and the sustainability of the 
business. 
 
  
2 
 
 
TABLE OF CONTENTS 
 
Chapter                         Page 
I. INTRODUCTION……………………………………………………………………......5 
  Statement of the Problem……………………………………………………….....7 
  Hypothesis………………………………………………………………………...7 
  Objectives of Study…………………………………………………………….....7 
  Justification..............……......…………………………………………………….8 
 
II. REVIEW OF THE LITERATURE……………………………………………………....9 
Diversification.........................................………………………………………...9 
Marketing Chains......…………………………………………………………….10 
Marketing Mix..….....………………………………………………………...….10 
Quality Assurance.….……………………………………………………………11 
Marketing Assistance and Logistics……………………………………………..11 
Customer Loyalty....…...………………………………………………………...12 
  
III.  METHODOLOGY……………………………………………………………………...13 
  Procedures for Data Collection………………………………………………......13 
  Procedures for Data Analysis…………………………………………………....14 
  Assumptions……………………………………………………………………..15 
  Limitations…………………………………………………………………….....15 
 
IV. DEVELOPMENT OF THE STUDY…………………………………………………… 16 
  Corporate History, Major Events, and Past Financial Performance……………..36 
  Core Competencies……………………………………...………….……………37 
3 
 
  Definition of Current Business and Market…………………...…………………38 
  Customer Acceptance…………………..…………………..…………………....38 
  Products and Services…………………..…………………..……………………39 
  Competitor Analysis…………………..…………………..…………...………...40 
  Sources of Sustainable Competitive Advantage……………..………………….42  
  Competitive Position…………………..…………………..…………...………..44 
  Description of Customers, and Meeting Customer Needs…………………..…..45 
 
V. SUMMARY, CONCLUSIONS, AND RECOMENDATIONS …………………..…....46 
  Executive Summary…………………..…………………..……………………...46 
  Conclusions…………………..…………………..……………………................50 
  Recommendations…………………..…………………..……………………......51 
References Cited……..…………………..……………………......…………………..…………52 
 
    
 
 
 
 
 
 
 
 
 
4 
 
 
 
LIST OF TABLES 
Table                         Page 
1 Depth Interview/Expert Opinion Poll Questions . . . . . . . . . . . . . . . . . . . . . . . . . 13 
2 Condensed Sales Reports 2004 to 2009 . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 15 
3 Cal Pacific Client Sales Variance 2004 and 2009. . . . . . . . . . . . . . . . . . . . . . . . . 27 
4 Cal Pacific Income Statements 2005 to 2009 
 (Base)/2010 to 2012 (Forecasted) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . .29 
5 Cal Pacific Balance Sheets 2005 to 2009  
 (Base)/ 2010 to 2012 (Forecasted) . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . . 31 
6 Cal Pacific's Competitors/ Processors of Strawberries. . . . . . . . . . . . . . . . . . . . . 36 
   
 
 
 
 
 
 
 
5 
 
 
Chapter 1 
INTRODUCTION 
 The United States fruit and vegetable processing industry includes about two thousand 
companies with combined annual revenue of forty billion dollars (First Research Industry Profile 
2010). The industry is highly saturated, but in terms of companies that specialize in the 
production of processed, value added, de-commoditized strawberry ingredients (e.g., strawberry 
concentrate, puree, juice stock, and individually quick frozen strawberries) there are few 
companies in existence that can provide these products. Due to recent health findings 
exemplifying the many health benefits of strawberry consumption, the demand for the fruit and 
products that have strawberries as a key ingredient is rapidly increasing. Americans are eating 
more strawberries grown in the United States, and per capita consumption has grown from three 
to five pounds since 1970 (USDA 2009). Companies which make fruit drinks, smoothies, 
parfaits, for example, are in dire need of suppliers of processed strawberry ingredients to meet 
the increased demand for these products.   
  California produced nearly eighty percent of the United States crop on less than half of 
the strawberry acreage due to higher output per acre than other States (USDA 2009). This 
statistic, the vast amount of growers in the state, and the immense production increases and 
yields over the past years reflect the high availability of strawberries for processing companies in 
California.  
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 The founders of Cal Pacific Specialty Foods, who have extensive experience in and 
knowledge of the strawberry industry, established the Company in January 2003. The founders 
took advantage of being the lone processor focused on value added, strawberry products as 
ingredients. The ideal timing, focus and expertise in producing these products for industrial 
customers made it possible for Cal Pacific to quickly develop a leading role in the marketplace. 
The Company began its operations with an existing facility, and since the management team had 
existing extensive contacts in the industry and with the industrial and foodservice customer base, 
Cal Pacific was immediately regarded as a known and respected company by growers, 
competitors, and potential customers. 
 Cal Pacific Specialty Foods in Moss Landing, California, has become the preeminent 
value-added supplier of choice in the marketplace for many companies that use processed 
strawberry ingredients in their products, meeting the vastly increased demand for strawberry 
products in California and across the United States. The importance of establishing a new and 
diverse customer base, as a means of increasing sales and growth is exemplified by Cal Pacific's 
business history. Since the company's establishment in 2003, Cal Pacific has been very 
successful in terms of marketing to new customers and ultimately establishing a diverse 
customer base with strong collaborative business relationships. This customer base, including 
names such as Odwalla, Naked Juice, Golden State Foods, Dairy Queen, Unilever, Starbucks, 
McDonald's, and Kellogg's, has been the reason behind the substantial growth and success of Cal 
Pacific since its establishment. The researcher will explain the ways in which Cal Pacific 
established and diversified its customer base, the resulting benefits, the company's successful 
marketing, and the business tactics that were used in order to make Cal Pacific the success it is in 
the agribusiness world today.  
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Problem Statement 
 At the time of Cal Pacific's establishment why was it important to establish a diverse 
customer base and what were the resulting benefits? 
 
Hypothesis 
  Cal Pacific's initial diverse customer base at founding paved the way for the vast success of 
the company in past years. The benefits and increases in terms of growth, profitability, return on 
investment, and overall value of the firm over the past few years are directly related to Cal Pacific's 
diverse customer base of today. 
  The covariance of all sales in 2009 will be less than the covariance of all sales in 2004. 
H2: COV '09 < COV '04. 
  The standard deviation of all sales in 2009 will be less than the standard deviation of all 
sales in 2004. 
H3: STDEVsales '09  < STDEV sales '04. 
 
Objectives 
1. To assess the benefits and the importance of establishing a diversified  customer base. 
 
2. To evaluate and explain Cal Pacific's path of marketing and business tactics in use since 2003. 
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3. To gain an in depth knowledge of Cal Pacific as a business, in terms of operations and business 
practices. 
 
 
Justification 
  Americans are eating more strawberries grown in the United States, and per capita 
consumption has grown from three to five pounds since 1970 (USDA 2009). California produced 
nearly eighty percent of the United States crop on less than half of the strawberry acreage due to higher 
output per acre than other states (USDA 2009). The increasing demand for strawberries resulted in 
companies needing suppliers of processed, value-added, de-commoditized strawberry ingredients for 
various products such as parfaits, smoothies, preserves, and health drinks. Cal Pacific was established 
in 2003, meeting this increased demand and since then has grown substantially and become a major 
industry leader in terms of the production of value-added, processed strawberry ingredients for 
industrial and food service customers, with 2009 revenues greater than seventy-five million dollars. 
Since nearly eighty percent of the United States crop is grown in California, the availability of 
strawberries for processing in the state is substantial, and Cal Pacific took advantage of this fact. Cal 
Pacific is supplied by growers across the state, and since the company's establishment, Cal Pacific has 
been able to allocate all the fruit needed for production from these California growers.  This research 
will exemplify business establishment, successful marketing, growth, profitability, tactics that make a 
business successful, and benefits of establishing a diverse customer base, all of which could be useful 
information for those who plan to start a business. This research could be an important tool in aiding 
an individual or group in the direction of creating a successful business, with a diverse customer base, 
that will have a secure future and be competitive in the marketplace.  
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Chapter 2 
REVIEW OF LITERATURE  
 Diversification is critically important to all businesses when they are established and this 
is even more important to small businesses. Diversification is also a crucial tool in business 
expansion and net income maximization. Salvioni et al. (2009) showed how the small farms in 
the study which used broadening strategies as a means of diversification tended to be more 
successful than those which did not use these strategies. Companies which diversify and expand 
their customer base gain momentum over competitors and ultimately sustain a place in their 
respective industry.  Salvioni et al. (2009) exemplified that farmers who diversified were able to 
integrate agricultural incomes and survive, often gaining a new role in the rural areas. Through 
diversification, a farm or firm can outlast competitors, have a successful future, and improve 
overall profitability.  
 Diversification is shown as having a great impact on increasing the value of a firm, 
according to Boland and Dorsey (2009). Firms that used integration  and diversification as a 
business strategy were able to achieve economies of improved processing technologies and 
marketing techniques. The researcher concluded through the data results that in most cases, 
diversified and integrated firms are valued at a premium compared to single segment firms. 
Diversification of the marketing chains was shown to be crucial to a firm's success by Corsi et al. 
(2009). It was crucial for Cal Pacific to determine its marketing chains when the company was 
founded, and those chains have proven successful. Cal Pacific conducted diversification in the 
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form of customer base expansion. The company gained many new customers when it was 
established and has maintained these relationships. Diversification in the form of customer base 
expansion has proven successful for Cal Pacific, with their customer base including companies 
such as Dairy Queen, Unilever, Kellogg's, Starbucks, Golden State Foods (McDonalds), 
Odwalla, Naked Juice, Knott's Berry Farm, and Coca Cola.  
 Corsi et al. (2009) explain the importance of location, type of production, and capital as 
playing a role in determining which marketing chain should be used, and that farmers who are 
more educated and skilled were more likely to engage in the new marketing chains and be more 
successful than their competitors. According to Briggeman, Detre, and Gray (2004), with the 
landscape of agriculture changing and since managers are having to reassess how they make 
operational decisions, it is important to have managers who have experience and have worked in 
the industry through changing times. With managers that meet these criteria, a company is able 
to adapt to changes in the industry.   
 Angle (2009) explained the importance of the marketing mix as a means to sell more 
product, gain new customers, and be competitive in the marketplace. The issue was that Hughson 
Nut Company wanted to increase their sales to China and India. The author concluded that 
Hughson Nut Company should put more emphasis on the marketing mix and sell more product at 
a higher price to India and China, as long as the price remained the same or lower than the 
competition. Cal Pacific was successful in its usage of the marketing mix, product, price, 
promotion, and place as shown by the company's success since it was established, and by its 
customer base. Nyberg (1994) exemplified the importance of  marketing and promotional 
techniques in order to increase sales, the importance of knowledgeable sellers, effective pricing, 
and successful relationships between customers and producers. Revenues in excess of seventy-
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five million dollars and the Company's customer base, show that Cal Pacific has mastered its 
marketing and promotional techniques, as shown to be crucial to success by Heuvel (1973). The 
researcher found that  current marketing techniques were successful in the wine industry and that  
individual wineries should continue to expand promotion of individual brand names. When Cal 
Pacific was established, the Company's promotion of its various products was a integral part of 
its success and remains so today.  
 Quality assurance is crucial towards establishing a new and diverse customer base. 
Babcock and Carriquiry (2004) highlight the importance for firms to develop good reputations 
(goodwill), in order for customers to trust that the items the company advertises, are truly high 
quality. The issue was that in order for there to be a market for these value added products, the 
firms that market value-added products must be trusted.  The researcher concluded that with 
quality assurance systems and firms developing good reputations in terms of providing high 
quality products, the demand for these items will increase. Babcock and Carriquiry (2004) 
explain how firms that market value-added products must be trusted.  
 Successful marketing is an integral part of establishing a diverse customer base. Food 
processors that are new and small may not have the resources to acquire the market information 
they need or participate in marketing activities that may increase their market share and scope, 
according to Jensen and Pompelli (2000). The researchers explained how new and small food 
processors should use the marketing and logistics assistance that is provided by local, state, and 
federal agencies. Marketing assistance was found to be one of the most critical needs of food 
processors. 
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  Wettstein and Hanf (2010) discuss what defines truly loyal customers in the food sector. 
The issue was that loyal consumers are less likely to switch to competitors, and therefore, a main 
aim of firms is to develop a generation of loyal customers. Wettstein and Hanf (2010) 
exemplified how having loyal customers has been undoubtedly shown to increase profitability 
and success for a firm in the food sector. Wettstein and Hanf (2010) found that in order to define 
a true loyal customer, it is important to look at purchasing behavior and attitudes of customers. 
True loyalty was found to include behaviors of a customer resulting in repeated purchases, and 
an attitude resulting in a commitment to a product, brand, or company, where the customer 
associates a great deal of value with such products. Wettstein and Hanf (2010) concluded that a 
truly loyal customer will re-buy a product or service, will have no other, and will continue to buy 
that product or service despite marketing efforts and influences. 
   
 
 
 
 
 
 
13 
 
 
Chapter 3 
METHODOLGY 
Procedures for Data Collection 
  In order to assess the benefits of establishing a diversified customer portfolio for Cal Pacific, 
comparisons of financial statements, sales reports, and interviews will be used as a means for 
evaluation. Cal Pacific's balance sheets, income statements,  cash flow statements, and sales 
records/reports from the year 2003 up until 2010, will be examined and analyzed in this study. Cal 
Pacific's income statements, balance sheets, cash flow statements, sales reports, and other financial 
records and statements dating from 2003 to 2010 will provide the numerical evidence directly related 
to the success of the Company since it was founded in 2003. Ultimately exemplifying the benefits and 
increases over the years in terms of profitability, sales, growth, return on investment, and overall value 
of the company, as a result of Cal Pacific establishing a new and diverse customer base. USDA and 
First Research Industry Profile information will be collected as a means of providing knowledge of the 
food processing and strawberry industry nationally and state wide. 
  The researcher will execute depth interviews (see Table 1.) with Cal Pacific's Executive 
President Bill LeBlanc and the Executive Vice President, Tito de Alcuaz. The interview process will 
be aimed towards gaining knowledge of why it was important when the company was founded to 
establish a diverse customer base and how that base including names such as: Odwalla, Naked Juice, 
Golden State Foods, McDonald's, Dairy Queen, Unilever, Starbucks and Kellogg's, have been the 
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reason behind the performance of Cal Pacific since its founding in 2003. The interviews will also 
explain marketing and business tactics used in the past, diversification and integration strategies, and 
obstacles of starting and running a business.  
  In order to test hypotheses two and three many different statistical tests will be conducted 
including mean sale, median sale, covariance, and variance for the first year of data and the last year of 
data. These tests will allow the researcher to determine the validity of the hypotheses. 
 
Procedures for Data Analysis 
  The financial statements and sales reports will be analyzed and comparisons will be made 
exemplifying increases in terms of sales, profitability, value of the company, and expansion as a result 
of the Company's customer base. The researcher will determine whether the benefits and importance of 
establishing a new and diverse customer base can be numerically proven through the various financial 
statements discussed previously. Through analysis of these financial statements and sales reports, the 
researcher will also determine if the success of Cal Pacific can be directly correlated to the Company's 
diverse customer base.  
  The interviews will provide a basis of knowledge of marketing and business tactics used by 
the Company in the past, and also additional numerical information in terms of revenue, growth, sales, 
and profitability increases since 2003. The interviews will also provide information that will enrich the 
researcher's knowledge of the Company in terms of operations and business practices. The responses 
will be analyzed to prove whether there happens to be a direct correlation between the Company's 
increasing success and the diverse customer base. Through the analysis of the interview responses, the 
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researcher will also be able to exemplify why it was critical for Cal Pacific to establish a new and 
diverse customer base when they were founded.   
  In order to determine the validity of the second hypothesis, the analysis of the statistical tests 
will determine if the covariance of all sales in 2009 is less than the covariance of all sales in 2004. In 
order to determine the validity of the third hypothesis, the analysis will determine if the standard 
deviation of all sales in 2009 is less than the standard deviation of all sales in 2004.     
 
Assumptions 
  The researcher assumes that the financial data, sales reports, and interviews will be 
substantial enough to assess whether there is a direct correlation between a diverse customer base and 
Cal Pacific's success. Also, the researcher assumes that the interviews and data analysis will be a 
means of assessing the benefits of Cal Pacific establishing a new and diverse customer base when the 
Company was founded in 2003 and presently. The researcher's knowledge of Cal Pacific's business and 
marketing tactics, and the knowledge of why Cal Pacific is the preeminent supplier in the marketplace 
today, will be expanded and enriched by this study.  
 
Limitations 
  The methodology developed will be beneficial to those individuals who plan to start a 
business and want to further enrich their knowledge of marketing and business tactics. However, there 
is little publicly available information on Cal Pacific Specialty Foods, researchers of this study will be 
limited to the information given in this dissertation. The personal interviews and Cal Pacific's financial 
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statements and sales reports that are not publicly available will be used in this study, can be seen as a 
limitation to using this information for other studies.  
 
 
Chapter 4 
DEVELOPMENT OF THE STUDY 
 Depth interviews/expert opinion polls were conducted with Luis de Alcuaz, Executive 
Vice President-Sales and Bill LeBlanc-President. These depth interviews were very helpful in 
explaining the amount of firm impact on Cal Pacific as a result of the diverse customer base that 
was accumulated since the Company's founding. The depth interview/expert opinion polls were 
conducted with the discussion guide (see Table 1.). 
 According to both LeBlanc and de Alcuaz, having a diverse customer base represents one 
of the most crucial aspects of the firm's recent success and sustainability as a business. Both 
executives highlighted that with lack of diversity in terms of customers, problems associated 
with client concentration could arise. A prime example of such problems deals with availability 
of capital. LeBlanc explained in the interview that if financial institutions find that an 
agricultural business such as Cal Pacific has a high concentration of client business with a 
customer or small group of customers versus having a diverse customer base, the financial 
institution will be much less likely to lend the company money for operations and all other 
working capital needs.   
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Table 1. Depth Interview/Expert Opinion Poll Questions 
1. When Cal Pacific was founded, why was it important to establish a new and diverse customer base? 
2.  How much has total revenue increased since the company was founded? 
3. How much has the value of Cal Pacific as a business increased since being established? 
4.  What are some benefits of having a diverse customer base? 
5.  Are there any downsides to having a diverse customer base? 
6.  What are some of the marketing techniques you have used in the past to successfully gain new customers and 
raise product awareness? 
7.  What are some of the diversification or integration strategies that you have used in the past? 
8.  How critical is having many customers to receiving the credit you need from financial institutions to run your 
business? 
9.  What are some of the key tactics that you have used in the past in order to make Cal Pacific become the 
preeminent supplier of value added, processed strawberry ingredients in the marketplace today? 
10.  How many people do you employ throughout the year? 
11.  How much of the supply of berries for your processing needs come from California? 
12.  Was gaining a new and diverse customer base a top goal when Cal Pacific was founded? 
13.  What companies make up the customer base of Cal Pacific? 
14.  Would you say that your company's customer base is directly related to the increasing success of Cal Pacific?  
15.  Has developing relationships with new customers ever been a serious problem? 
16.  Prior to establishing the business, did you already have an idea who your customers would be? If so, which of 
those companies became your customers and remain your customers today? 
17.  What makes Cal Pacific stand apart from the competition in the marketplace? 
18.  In terms of a marketing stand point, what tactics are most crucial to gaining new customers? 
19. Is there a direct correlation between expansion and a diverse customer base? 
20.  What were the main obstacles to starting Cal Pacific? 
21.  Would you characterize your company's customer base as having room to grow? Do you have the capacity to 
complete orders from new customers? 
22.  Could you explain how Cal Pacific de-commoditized strawberry ingredients as a means to being the preeminent 
supplier in the marketplace? 
23.  How does Cal Pacific provide innovative solutions to meet customers' needs, in terms of completing orders with 
unique specifications and requirements? 
24.  Has Cal Pacific's success exceeded your previous expectations? 
25.  Is establishing and retaining a diverse customer base the most important aspect to being successful? 
26.  What are some future company plans to further expand the customer base?    
   
   
  The benefits of a diverse customer base do not end with more readily available working 
capital. According to LeBlanc another main benefit of diversity in terms of customers is increased 
sales. As evident in the income statements and sales reports, sales increased substantially from 
2006 to 2007, and again from 2008 to 2009. These sales increases were not always associated with 
more customers than previous years, but instead were associated with existing customers 
purchasing/ordering increased volumes, representing another main benefit of a diverse customer 
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base, according to both executives, thus growth of the existing base and new customers is 
desirable.  
  When a company begins operations, one of the most important goals of that 
business should be to establish a new and diverse customer base. The benefits of are endless and 
encompass sales increases, profitability increases, security, business growth, and increasing firm 
value. Profitability is crucial to the success of a business and a diverse customer base 
undoubtedly increases profitability. The establishment of a diverse customer base must be 
accomplished through diversification, quality assurance of value added products, and through 
successful marketing, according to de Alcuaz.  
   LeBlanc highlighted the importance of firm reputation as being associated with quality 
assurance. LeBlanc stated that customers have been increasing their volumes ordered over the 
years as a result of Cal Pacific continuously meeting client quality specifications and requirements.  
  LeBlanc and de Alcuaz both found no downside to a diverse customer base. The customer 
breadth of Cal Pacific is the backbone of the Company's success according to both executives. The 
depth interviews were very helpful in answering the question of why it is important to have many 
customers. Other benefits highlighted by the executives include increased firm value, inventory 
turnover, ROI, and other financial ratios.  
 Cal Pacific outperforms all of their competitors in the areas of after sales service, 
customer care, and in general, according to Bill LeBlanc and Luis de Alcuaz. Also, during the 
depth interview, LeBlanc stated that in both 2005 and 2006, Cal Pacific was the only processor 
able to fulfill 100% of its customers' orders. Cal Pacific is the only strawberry processor in 
California with the ability to produce strawberry puree concentrate. LeBlanc and de Alcuaz 
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stated that the Company is committed to outperforming the competition in all areas, and being 
the preeminent supplier of value added, processed strawberry ingredients in the marketplace. Cal 
Pacific is the leader within the niche market of strawberry ingredients and the Company is able 
to achieve attractive margins on products unattainable by competitors.  
   Sales reports from 2006-2009 were condensed from their original long format to avoid 
confusion and highlight customer product purchases and sales increases over this time period. The 
sales reports were condensed, (see Table 2.).   
 
Table 2. Condensed Sales Reports 2004 to 2009 
2004 
CUSTOMER SALES BY ITEM SKU (in Lbs) 
Customer  Lbs. $ Item Description       
Algood Food Company 40,020.00 60,830.40  Strawberry Concentrate With Seeds-28 brix   
Anacapa Foods 404,310.00 96,929.40  IQF Organic Whole Straw Co-pack 
Atys US, Inc. 2,478,989.00 1,655,656.14  Diced 5+1 Strawberry 1/4" 
BRB Seeds, Inc. 38,760.00 4,651.20  Strawberry Puree with Seeds 
California Day Fresh 328,320.00 170,726.40 Pasteurized Seedless Strawberry Puree 
California Giant. 183,600.00 55,990.36 Straw Juice Blend  Sliced Juice Stock Strawberries 
Carriage House 773,180.00 646,516.30 Strawberry Puree Concentrate 28 brix  19+1 Whole Strawberry Drums 
Chaucer Foods 3,888,300.00 2,269,765.25 
 IQF Strawberry 
Large IQF Strawberries-Camarosa 
Cleugh's Rhubarb 1,250.00 6,643.75  Konjac Flour 
Dobexco Foods International 1,270,568.00 346,230.40 Sliced Juice Stock Strawberries Strawberry Juice Stock-Camarosa 
Foodguys 1,890.00 1,152.14  4+1 Sliced Strawberries 
Fruitrade International 42,220.00 8,052.16 Strawberry Seeds 
Fruitsmart, LLC 12,544.00 6,272.00 Strawberry Puree Seedless 
Golden State Foods-CA 799,035.00 573,028.50  4+1 Diced Strawberries pails Strawberry puree concentrate 
Golden State Foods-GA 640,892.00 727,118.90  5+1 Sliced/Diced Blend Strawberries   
Happy Planet 21,504.00 10,752.00 Pasteurized Strawberry Puree 
Hess Food Group, LLC 
(IDQ) 1,303,894.00 290,678.44 
Dairy Queen Label 4+1 Sliced 
Strawberry Dairy Queen Label  RTU 3+1  
Hess Food Group, LLC 
(Perseco) 26,778,102.00 9,192,864.77 
 IQF Strawberry Segments 
UNFLOURED 
Interbake 1,170.00 2,164.50 28 Brix Strawberry Concentrate w/Seeds 
Johnson Concentrates 2,500,000.00 660,332.00  Sliced Juice Stock Strawberries 
JSO Associates, Inc. 448,200.00 177,231.19  Frozen Strawberry Puree Concentrate Pasteurized Strawberry Puree 
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Mercer Processing, Inc. 795,610.00 336,813.00 IQF Strawberry Medium 
Natural Fruit Corporation 40,500.00 45,360.00 4+1 Sliced Strawberry Camarosas Strawberry Puree Chunky 
NW Naturals 9,600.00 14,400.00 Strawberry Concentrate With Seeds-28 brix 
Odwalla, Inc. 3,377,441.00 1,025,817.64 
 Pasteurized Seedless Strawberry 
Puree Drums Strawberry Past. Puree 
Oregon Freeze Dry, Inc. 4,505,308.00 1,631,821.50 IQF Strawberry Medium 
Pasco Beverage Company 255,360.00 88,464.00 Pasteurized Strawberry Puree with Seeds 
Portion Pac, Inc. 1,920.00 2,592.00 Strawberry Concentrate With Seeds-28 brix 
Radar Farms 40,839.00 29,648.00 Strawberry IQF-Medium 
The Torter Corporation 3,898,058.00 1,878,361.52 Strawberry Juice Stock Puree  Pasteurized Seedless Puree 
Torbitt & Castleman 2,332,301.00 1,151,274.00 19+1 Whole Strawberry Drums Strawberry Concentrate W/ Seeds 
Totals 57,213,685.00 $23,168,137.87 
 
2005 
      
CUSTOMER SALES BY ITEM SKU (in Lbs) 
     
Customer  Lbs. $ Item Description       
American Beverage Marketers 670,336.00 320,655.36 Straw Puree with Seeds  Straw Concentrate 9+1 with seeds 
American Copack Corp. 9,300.00 6,365.85  4+1 Straw Diced 1/4' Item 1396 
   
Atys US, Inc. 476,460.00 323,110.26 5+1 Diced Straw w/ HFCS 
   
California Day Fresh 30,400.00 14,744.00 Straw Pasteurized Puree-Seedless 
  
California Giant. 381,600.00 61,246.80  Giant Juice Base 
   
Carriage House 1,320,770.00 1,405,163.40 Straw Puree Concentrate with Seeds 
  
Clements Foods Co. 40,500.00 55,485.00 Straw Concentrate with Seeds 
   
Coca Cola North America 109,225.00 46,420.63 Straw Puree Seedless 
   
Con Agra 882,702.00 429,065.46  Straw Puree w/ Seeds  4+1 Sliced Strawberries   
Ever Fresh Fruit Company 91,980.00 44,384.48 Straw Puree Seedless 
   
Foodguys 8,400.00 4,200.00  Straw Puree with Seeds 
   
Fresh Island Beverage Co. 15,432.00 21,625.40 Strawberry Puree Concentrate 
 
 Straw Puree Concentrate 
Frozsun 1,547,070.00 1,016,536.90  Straw Whole Medium IQF Straw Whole Large IQF   
Golden State Foods-CA 1,236,265.00 830,251.88 5+1 Sliced Strawberries  4+1 Straw Diced 1/4" Item 1396 
 
Golden State Foods-GA 2,036,810.00 1,463,936.80  5+1 Sliced Strawberries  4+1 Straw Diced 1/4" Item 1396 
 
Graceland Fruit 89,600.00 49,459.20  Straw Puree with Seeds 4+1 Chunky Straw Puree 
 
Hess Food Group (McD-Can) 999,360.00 845,257.20 IQF Segments-Canada 
   
Hess Food Group (McD Aus) 271,360.00 230,656.00  IQF Straw Segments-XP Coating 
  
Hess Food Group, LLC (IDQ) 5,918,300.00 4,246,971.06 Dairy Queen Label   4+1 Sliced Strawberry Dairy Queen Label  RTU  
Hess Food Group, LLC (Non-IDQ) 18,640.00 25,570.80  Berry Blend  4+1 Sliced Strawberries 
 
Hess Food Group, LLC (Perseco) 12,478,720.00 10,922,345.20  McDonald's IQF Segments Straw Segments IQF-Floured 
 
Jim Lieb Foods 22,736.00 10,444.00 Straw Puree with Seeds 
   
JSO Associates, Inc. 164,388.00 71,064.98 Straw Puree Seedless Straw Puree with Seeds 
 
KanPack, LLC 79,686.00 115,544.70 Straw Concentrate-Seedless 
   
Kendall Frozen Foods 1,080,200.00 531,282.00 Straw Puree with Seeds 
   
KHI International 77,840.00 9,574.32 Straw Puree with Seeds 
   
Marston Import Agencies 37,632.00 540,856.32  Straw Puree with Seeds 
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Mercer Processing, Inc. 369,410.00 251,727.00  Straw Whole IQF 
   
Mercer Processing, Inc.-Ralston 2,992,990.00 1,960,694.00 Straw Whole IQF 
   
Naked Juice 36,480.00 2,753,277.32  Pasteurized Straw Puree 
   
Natural Fruit Corporation 8,075.00 4,713,971.32  Straw Puree Seedless 
   
Odwalla, Inc. 4,046,240.00 1,982,697.00 Pasteurized Straw Puree 
   
Oregon Freeze Dry, Inc. 390,000.00 241,875.00 Straw Whole IQF 
   
Portion Pac, Inc. 1,813,260.00 1,802,782.00  4+1 Sliced Strawberries Straw Concentrate with Seeds 
 
Sethness Greenleaf 41,096.00 4,027,354.00  Strawberry Puree Concentrate 
   
Silver Spring Gardens, Inc. 129,756.00 76,287.00  4+1 Sliced Strawberries  Straw Puree with Seeds 
 
SVZ-USA, Inc. 120,128.00 167,074.00  Straw Concentrate Seedless 
 
Straw Puree Concentrate 
The Torter Corporation 331,114.00 205,486.00 Straw Concentrate with Seeds 
   
Torbitt & Castleman 951,720.00 1,167,768.00 Straw Concentrate with Seeds 19+1 Sliced Strawberry 
 
Townsend Farms 185,580.00 107,769.60  Straw Whole IQF 
   
Trailblazer Food Products 172,403.00 234,746.88  Straw Puree Concentrate with Seeds 
  
US Foodservice 40,638.00 54,975.46 4+1 Sliced Straw 
   
Van Drunen Farms 200,460.00 140,037.60 Straw Concentrate Seedless 
   
Ventura Foods 54,390.00 32,765.35  Straw Puree with Seeds 
   
VIP Sales Company 4,076,145.00 3,298,917.33  Straw Whole IQF       
Totals 46055597.00 $46,862,422.85 
    
2006 
CUSTOMER SALES BY ITEM SKU (in Lbs) 
Customer  Lbs. $ Item Description         
Algood Food Products 288,920.00 445,384.16 Strawberry Puree Conc w/ Seeds & 9+1 Strawberry Conc w/ Seeds   
American Beverage 986,318.00 633,973.96 Strawberry Puree w/ Seeds-P.S. & 9+1 Strawberry Conc w/ Sds+PS 
AMECOP 17,080.00 10,616.20 1/4" Diced 4+1 Strawberries & Strawberry Puree Past w/ Seeds 
BONERTS 40,800.00 34,680.00 IQF Whole Strawberries Medium 
BURNETT 35,600.00 37,380.00 Organic Strawberry Puree 
C F Sauer Co. 121,500.00 93,555.00 4+1 Sliced Strawberries 
Carriage House Companies 2,107,124.00 2,177,295.44 19+1 Whole Straw Squeezed & 
Strawberry Puree Conc w/ 
Seeds 
Clements Foods 40,500.00 55,485.00 
Strawberry Puree Conc w/ 
Seeds 
Cleughs Frozen Foods 612,000.00 432,480.00 IQF Whole Strawberries Medium 
Coca Cola Commodities 273,700.00 142,324.00 4+1 Straw Puree Seedless 
Con Agra 6,737,822.00 2,888,780.26 Whole Strawberries Straight Pk, Strawberry Puree w/ Seeds, 
CONGELA 153,000.00 95,242.50 Raspberry Crumbles 
Danisco USA Inc. 2,010.00 1,567.80 4+1 Sliced Strawberries 
Dayton Foods 11,110.00 18,158.20 
Strawberry Puree Conc 
Seedless, Strawberry Puree Conc w/ Seeds, 
Del Monte Foods 273,184.00 190,366.72 Strawberry Puree with Seeds & Red Raspberry Puree Seedless 
Dole Frozen Foods 1,303,710.00 1,057,935.15 
IQF Whole Strawberries 
Medium, IQF Whole Strawberries Large, 
E M & Associates 459,200.00 128,576.00 Strawberry Juice Stock-Ventana 
Everfresh Fruit Company 110,784.00 50,011.68 Strawberry Puree Seedless & Strawberry Puree with Seeds 
Fresh Island Beverage Co. 19,752.00 28,649.40 
Strawberry Puree Conc w/ 
Seeds 
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Fruitsmart, LLC 143,450.00 35,862.50 Strawberry Seeds 
Global Trading Inc. 402,000.00 329,640.00 IQF Whole Strawberries Large 
Golden State Foods 3,185,800.00 2,811,133.60 IQF Crinkle Cut Strawberries, 5+1 Sliced Strawberries, 
Graceland Fruit 50,344.00 24,919.16 Strawberry Puree with Seeds & 4+1 Chunky Strawberry Puree 
Heinz Frozen Foods 312,210.00 238,840.65 Diced IQF Strawberries-5/8" 
Hess Food Group-McD 
Aust. 194,000.00 164,900.00 IQF Straw Segments-Australia 
Hess Food Group-IDQ 6,036,732.00 4,381,253.97 IDQ 30# RTU Topping & IDQ 30# 4+1 Sliced Strawberry 
Hess Food Group-
McDonald's 9,177,960.00 8,461,940.00 IQF Straw Segments-Canada & IQF Straw Segments-US 
Hess Food Group 396,418.00 312,722.40 Diced IQF Strawberries-10mm, Diced IQF Strawberries-1/2", 
Inn Foods 795,009.00 589,099.71 IQF Whole Straw Medium-Inn, 4+1 Whole Strawberries, 
JSO & Associates 288,656.00 186,267.00 
IQF Whole Strawberries 
Medium, 4+1 Strawberry Puree, 
Kanpak, LLC 115,568.00 174,992.32 
Strawberry Puree Conc 
Seedless 
Kendall Frozen Foods 1,643,680.00 1,058,272.52 Strawberry Puree with Seeds, Strawberry Puree Seedless, 
K H International 944,110.00 593,121.10 IQF Strawberries-Whole, Diced IQF Strawberries-10mm, 
Mercer Processing 4,439,510.00 3,232,657.62 
IQF Whole Strawberries 
Medium, IQF Whole Strawberries, 
Milne Fruit Products 39,660.00 34,497.30 Strawberry Juice Stock-Albion, Blueberry Concentrate 32 Brix, 
Mullins Food Products 70,020.00 35,010.00 4+1 Chunky Strawberry Puree 
Naked Juice 2,076,800.00 955,328.00 Strawberry Puree Seedless Past 
Odwalla, Inc. 3,874,860.00 1,843,138.60 Strawberry Puree Seedless Past 
Oregon Freeze Dry 1,786,890.00 1,397,085.30 IQF Whole Strawberries Medium 
Portion Pac, Inc. 2,943,896.00 2,729,254.79 4+1 Sliced Strawberries, Strawberry Puree with Seeds, 
The Program 21,000.00 16,905.00 Diced IQF Strawberries-5/8" 
Rader Farms 126,870.00 98,592.75 IQF Whole Strawberries Small &  IQF Whole Strawberries Medium 
Sethness Greenleaf 82,192.00 123,156.00 
Strawberry Puree Conc w/ 
Seeds 
Silver Springs 88,304.00 63,308.96 4+1 Sliced Strawberries & Strawberry Puree with Seeds 
Sokol & Company 19,992.00 10,495.80 Strawberry Puree with Seeds 
Stahlbush Island Farms 72,000.00 22,320.00 Strawberry Juice Stock-Vent 
Tone Products 36,480.00 17,875.20 4+1 Strawberry Past Puree & Strawberry Puree Seedless Past 
Torbitt & Castleman 1,163,840.00 1,345,225.60 19+1 Whole Strawberries, Sliced Strawberry Straight Pk, 
Torter Corporation 198,212.00 138,716.20 5/8" Diced Strawberries S/P & Strawberry Puree Seedless 
Trailblazer Food Products 159,372.00 232,363.83 
Strawberry Puree Conc w/ 
Seeds 
Turkey Hill Dairy 332,700.00 244,497.00 IDQ 30# 4+1 Sliced Strawberry, 
4+1 Sliced 
Strawberries, 4+1 Straw PastPuree
Turtle Mountain 2,670.00 1,388.40 4+1 Strawberry Puree Seedless 
Unilever 720.00 1,156.50 
Strawberry Puree Conc-
Seedless 
U S Food Service 633,600.00 469,062.00 
IQF Whole Strawberries Medium 
&  
4+1 Sliced 
Strawberries 
Van Drunen Farms 81,600.00 67,320.00 IQF Whole Strawberries Medium 
VIP Sales Company 1,066,396.00 845,924.75 
IQF Whole Strawberries 
Medium, 
4+1 Whole 
Strawberries, 
4+1 VIP Sliced 
Straw,  
Totals 56,597,635.00 $41,810,706.00 
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2007 
CUSTOMER SALES BY ITEM SKU (in Lbs) 
Customer Item Description Lbs $ 
   
Agrana Sliced Strawberry IQF-1037 716,490.00 643,424.57 
   
Agrana Diced Strawberry IQF 5/8"-1041 230,220.00 207,934.71 
   
Agrana Diced Straw IQF-3/8" D-1042 1,814,910.00 1,571,096.66 
   
Agrana Diced Straw IQF-3/8" Y-1047 94,320.00 85,189.82 
   
Algood Food Products 5+1 Whole Straw w/HFCS 1523 39,100.00 20,332.00 
   
Algood Food Products Strawberry Puree Conc w/ Seeds 116,034.00 181,013.04 
   
Algood Food Products Strawberry Puree Conc w/ Seeds 351,830.00 548,854.80 
   
American Beverage Strawberry Puree w/ Seeds-P.S. 7,168.00 3,727.36 
   
American Beverage 9+1 Strawberry Conc w/ Sds+PS 152,010.00 252,336.60 
   
American Beverage 9+1 Strawberry Conc w/ Sds+PS 59,190.00 101,327.40 
   
American Copack Company 1/4" Diced 4+1 Strawberries 1,200.00 1,014.00 
   
American Copack Company Strawberry Puree Past w/ Seeds 12,000.00 6,600.00 
   
Avomex / Fresherized Foods Straw Puree Sdls NJ2109337400 1,088,000.00 588,912.00 
   
Bell Marketing Strawberry Puree Conc w/ Seeds 240.00 408.00 
   
Birds Eye Foods Halved IQF Strawberries 831,480.00 773,276.40 
   
Blossom Valley Foods 4+1 Chunky Strawberry Puree 12,240.00 9,057.60 
   
C F Sauer Co. Strawberry Puree Conc w/ Seeds 30,000.00 52,800.00 
   
Carriage House Companies 19+1 Sliced Strawberries 1,804,000.00 1,226,720.00 
   
Carriage House Companies Strawberry Juice Stock-Ventana 357,600.00 117,452.00 
   
Carriage House Companies Strawberry Juice Stock-Diam 102,400.00 33,280.00 
   
Carriage House Companies Strawberry Puree Conc w/ Seeds 179,876.00 273,411.52 
   
Carriage House Companies Strawberry Puree Conc w/ Seeds 1,005,628.00 1,528,554.56 
   
Carriage House Companies Strawberry Puree Conc w/ Seeds 853,800.00 1,319,121.00 
   
Cascade Properties LLC Whole Straw Conc Kit IS774 1,191.00 993.29 
   
Cascade Properties LLC 6/6.5# 4+1 Sliced Straw-Markon 0.00 0.00 
   
Cascade Properties LLC 4+1 Sliced Strawberries 120.00 71.76 
   
Cascade Properties LLC 9+1 Strawberry Conc w/ Sds+PS 30.00 52.20 
   
Coca Cola Commodities 4+1 Straw Puree Seedless 192,100.00 101,456.00 
   
ConAgra Foods FSC AP Whole Straw Conc Kit IS774 2,729,375.00 2,276,298.76 
   
ConAgra Foods FSC AP Whole Straw Conc Kit w/ HFCS 5,460.00 4,273.34 
   
ConAgra Foods FSC AP Strawberry Puree with Seeds 2,016.00 1,169.28 
   
ConAgra Foods FSC AP Strawberry Puree w/ Seeds 1782 1,312,200.00 544,563.00 
   
ConAgra Foods FSC AP Chunky Straw Puree w/Sds-IS757 78,820.00 58,850.40 
   
ConAgra Foods FSC AP 5+1 Straw Puree Seedless 1275 313,650.00 196,031.26 
   
ConAgra Foods FSC AP Strawberry Puree Conc w/ Seeds 630.00 992.25 
   
ConAgra Foods FSC AP Strawberry Conc w/ Seeds IS771 74,550.00 117,043.50 
   
ConAgra Foods FSC AP Strawberry Puree Conc w/ Seeds 1,110.00 1,743.75 
   
ConAgra Foods FSC AP Straw Puree Conc Sdls 100840 41,008.00 64,587.60 
   
ConAgra Foods FSC AP Boysenberry Puree Conc 1311 216,400.00 355,968.00 
   
CSX IQF Strawberries-Whole 4,740.00 3,863.10 
   
Del Monte Foods Strawberry Puree with Seeds 493,200.00 276,192.00 
   
Del Monte Foods Strawberry Puree with Seeds 263,600.00 158,742.00 
   
Del Monte Foods Red Raspberry Puree Seedless 0.00 0.00 
   
Del Monte Foods Red Raspberry Puree Seedless 261,600.00 209,280.00 
   
Del Monte Foods Red Raspberry Puree Seedless 112,000.00 89,600.00 
   
Dole Frozen Foods IQF Whole Strawberries Medium 204,000.00 170,340.00 
   
Dreisbach Enterprises IQF Whole Straw Medium-Inn 300.00 261.00 
   
Dreisbach Enterprises IQF Whole Strawberries Medium 0.00 0.00 
   
Dreisbach Enterprises IQF Whole Strawberries-Organic 6,870.00 9,618.00 
   
Dreisbach Enterprises 6/6.5# 4+1 Sliced Straw-Markon 39.00 29.06 
   
Dreisbach Enterprises 4+1 Sliced Strawberries 120.00 98.40 
   
Dreisbach Enterprises 4+1 Sliced Strawberries-Markon 60.00 1.95 
   
Dreisbach Enterprises 6/6.5# 4+1 Sliced Straw-Markon 273.00 220.16 
   
Dreisbach Enterprises 5+1 Sliced Strawberries 850.00 466.52 
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Dreisbach Enterprises 19+1 Sliced Strawberries 400.00 272.00 
   
Dreisbach Enterprises 4+1 1/8" Diced Strawberries 210.00 163.78 
   
Dreisbach Enterprises Strawberry Juice Stock-Albion 3,200.00 909.84 
   
Dreisbach Enterprises Strawberry Puree with Seeds 868.00 305.66 
   
Dreisbach Enterprises 4+1 Chunky Strawberry Puree 660.00 257.30 
   
Dreisbach Enterprises Strawberry Puree Seedless Past 380.00 142.28 
   
Dreisbach Enterprises Strawberry Puree Seedless Past 7,600.00 2,746.16 
   
Dreisbach Enterprises Strawberry Puree Seedless Past 1,200.00 433.60 
   
Dreisbach Enterprises Strawberry Conc w/ Sugar+Diced 1,050.00 1,003.21 
   
Dreisbach Enterprises Strawberry Puree Conc w/ Seeds 480.00 523.44 
   
Dreisbach Enterprises Strawberry Puree Conc w/ Seeds 466.00 667.41 
   
Dreisbach Enterprises Strawberry Conc w/ Seeds & Pdr 180.00 185.58 
   
Dreisbach Enterprises Strawberry Conc w/ Seeds & Pdr 90.00 100.80 
   
Dreisbach Enterprises 9+1 Strawberry Conc Seedless 2,330.00 2,256.75 
   
Everfresh Fruit Company Strawberry Puree with Seeds 5,376.00 2,795.52 
   
Everfresh Fruit Company Strawberry Puree with Seeds 1,792.00 931.84 
   
Everfresh Fruit Company Strawberry Puree Seedless 324,800.00 160,760.00 
   
Foodguys Strawberry Puree with Seeds 7,168.00 4,014.08 
   
Fresh Island Beverage Company Strawberry Puree Conc w/ Seeds 7,456.00 11,184.00 
   
Fresh Island Beverage Company Strawberry Puree Conc w/ Seeds 9,786.00 14,679.00 
   
Fruitrade Intl. Inc. Strawberry Seeds 26,500.00 7,155.00 
   
Fruitsmart, LLC Strawberry Seeds 10,200.00 2,550.00 
   
Fruitsmart, LLC Strawberry Seeds 93,100.00 23,275.00 
   
Gerber Products Company Organic Strawberry Puree, Sdls 24,696.00 23,461.20 
   
Gerber Products Company Organic Strawberry Puree, Sdls 247,268.00 234,904.60 
   
Gerber Products Company Strawberry Puree Seedless 378,392.00 208,115.60 
   
GHB - Framingham - PD 4+1 Sliced Strawberries 587,160.00 465,030.72 
   
GHB - Framingham - PD 1/2" Diced 4+1 Strawberries 165,960.00 131,440.32 
   
GHB - Sikeston North - PD 4+1 Sliced Strawberries 79,200.00 62,726.40 
   
GHB - Sikeston North - PD 1/2" Diced 4+1 Strawberries 57,600.00 45,619.20 
   
Global Trading Inc. IQF Whole Strawberries Medium 80,400.00 68,340.00 
   
Golden State Foods 5+1 Sliced Strawberries 77,350.00 53,397.00 
   
Golden State Foods 5+1 Sliced Strawberries 1,136,875.00 791,628.37 
   
Golden State Foods 5+1 Sliced Strawberries 79,900.00 54,434.00 
   
Golden State Foods 4+1 1/8" Diced Strawberries 50,850.00 39,163.50 
   
Golden State Foods 4+1 1/8" Diced Strawberries 13,740.00 10,167.60 
   
Golden State Foods 1/4" Diced 4+1 Strawberries 241,380.00 206,897.40 
   
Golden State Foods 1/8" Diced 4+1 Strawberries 62,460.00 49,907.40 
   
Golden State Foods 1/4" Diced 4+1 Strawberries 22,890.00 19,342.05 
   
Golden State Foods 1/4" Diced 4+1 Strawberries 48,090.00 40,711.95 
   
Golden State Foods 4+1 1/8" Diced Strawberries 359,100.00 261,718.50 
   
Golden State Foods 4+1 Chunky Strawberry Puree 270.00 183.60 
   
Golden State Foods 4+1 Chunky Strawberry Puree 17,670.00 12,076.35 
   
Golden State Foods Strawberry Puree Conc w/ Seeds 40,800.00 80,784.00 
   
Golden State Foods Strawberry Puree Conc w/ Seeds 352,680.00 533,608.20 
   
Good Humor Breyers 4+1 Sliced Strawberries 1,239,840.00 981,953.28 
   
Good Humor Breyers 1/2" Diced 4+1 Strawberries 525,960.00 416,560.32 
   
Good Humor Breyers Strawberry Puree Conc Seedless 600.00 996.00 
   
Good Humor Breyers Strawberry Puree Conc-Seedless 2,520.00 4,173.60 
   
Good Humor Breyers Strawberry Puree Conc Seedless 48,230.00 83,920.20 
   
Good Humor Breyers Strawberry Puree Conc Seedless 200,200.00 331,447.03 
   
Graceland Fruit 4+1 Chunky Strawberry Puree 17,820.00 12,117.60 
   
Graceland Fruit 4+1 Chunky Strawberry Puree 5,880.00 3,998.40 
   
Graceland Fruit 4+1 Chunky Strawberry Puree 63,060.00 41,109.60 
   
Graceland Fruit Strawberry Puree with Seeds 9,600.00 4,656.00 
   
H. J. Heinz Diced IQF Strawberries-5/8" 317,850.00 243,155.25 
   
H. J. Heinz Strawberry Puree Conc w/ Seeds 198,660.00 321,829.20 
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Hess Food Group Diced IQF Strawberries-1/2" 21,120.00 19,008.00 
   
Hess Food Group IQF Straw Segments 7,200.00 6,696.00 
   
Hess Food Group 4+1 Sliced Strawberries 120,960.00 89,510.40 
   
Hess Food Group-IDQ IDQ 30# 4+1 Sliced Strawberry 1,378,350.00 1,098,789.75 
   
Hess Food Group-McD Australia IQF Straw Segments-Australia 48,500.00 41,225.00 
   
Hess Food Group-McD Australia IQF Straw Segments-Australia 194,000.00 184,300.00 
   
Hess Food Group-McDonald's IQF Straw Segments-Canada 1,000,000.00 940,000.00 
   
Hess Food Group-McDonald's IQF Straw Segments-US 8,733,340.00 8,318,230.80 
   
Imperial Frozen Foods IQF Whole Strawberries-Organic 25,020.00 35,528.40 
   
Imperial Frozen Foods IQF Whole Strawberries-Organic 55,980.00 79,491.60 
   
Inn Foods IQF Whole Straw Medium-Inn 74,550.00 55,912.50 
   
Inn Foods IQF Whole Strawberries Medium 8,250.00 6,847.50 
   
Inn Foods IQF Whole Straw Medium-Inn 61,680.00 51,194.40 
   
Inn Foods 4+1 Whole Strawberries 72,756.00 55,294.56 
   
Inn Foods 6/6# 4+1 Whole Strawberries 47,700.00 37,206.00 
   
Inn Foods 4+1 Sliced Straws-The Inn 184,230.00 131,724.45 
   
Inn Foods 6/6.5# 4+1 Sliced Straws-Inn 154,167.00 114,854.48 
   
Inn Foods 4+1 Sliced Straws-Markon 23,400.00 16,731.00 
   
Inn Foods 6/6.5# 4+1 Sliced Straw-Markon 178,620.00 133,071.91 
   
Inn Foods 4+1 Sliced Strawberries-Inn 108,480.00 79,732.80 
   
Inn Foods 6/6.5# 4+1 Sliced Straw-Inn 195,546.00 155,459.44 
   
Inn Foods 4+1 Sliced Strawberries-Markon 45,510.00 33,449.85 
   
Inn Foods 6/6.5# 4+1 Sliced Straw-Markon 195,000.00 155,062.10 
   
Inn Foods 6/6.5# 4+1 Sliced Straw w/Stab 7,644.00 5,809.44 
   
Inn Foods 6/6.5# 4+1 Sliced Straw w/Stab 17,160.00 14,071.20 
   
Inn Foods 4+1 Strawberry Puree W/Seeds 4,200.00 2,310.00 
   
Inn Foods 4+1 Strawberry Puree w/Seeds 1,560.00 920.40 
   
JSO & Associates IQF Whole Strawberries Medium 39,600.00 32,670.00 
   
JSO & Associates Strawberry Puree with Seeds 198,212.00 99,083.18 
   
JSO & Associates Strawberry Puree Seedless 9,352.00 4,867.80 
   
JSO & Associates Strawberry Puree Seedless 86,212.00 45,101.14 
   
JSO & Associates Strawberry Puree Seedless 11,116.00 5,947.06 
   
K H International IQF Strawberries-Whole 397,950.00 324,329.25 
   
K H International 19+1 Sliced Strawberries 422,400.00 253,440.00 
   
K H International Strawberry Puree with Seeds 1,092.00 600.60 
   
Kanpak, LLC Strawberry Puree Conc Seedless 41,008.00 66,432.96 
   
Kellogg Company Strawberry Puree with Seeds 252.00 134.82 
   
Kellogg Company Organic Straw Conc Seedless 15,378.00 66,847.70 
   
Kellogg Company Organic Strawberry Puree Conc 35,416.00 146,976.40 
   
Kendall Frozen Foods 4+1 Sliced Strawberries 16,950.00 31,347.00 
   
Kendall Frozen Foods 5/8" Diced 4+1 Strawberries 600.00 459.00 
   
Kendall Frozen Foods Strawberry Puree with Seeds 117,600.00 49,392.00 
   
Kendall Frozen Foods Strawberry Puree Seedless 39,200.00 21,364.00 
   
Kendall Frozen Foods Strawberry Puree Seedless 101,600.00 51,308.00 
   
Kendall Frozen Foods Strawberry Puree Seedless 877,600.00 473,928.00 
   
Kendall Frozen Foods 9+1 Strawberry Conc Seedless 294,512.00 489,039.04 
   
Kendall Frozen Foods 9+1 Strawberry Conc Seedless 193,390.00 317,159.60 
   
Kendall Frozen Foods 5+1 Straw Puree w/ Seeds 89,200.00 53,520.00 
   
Kendall Frozen Foods 5+1 Sliced Strawberries 1,600.00 1,256.00 
   
Kendall Frozen Foods 5/8" Diced Strawberries 2,100.00 1,653.75 
   
Kendall Frozen Foods Strawberry Puree with Seeds 10,780.00 8,489.25 
   
Kendall Frozen Foods 5/8" Diced 4+1 Strawberries 1,800.00 1,363.50 
   
Kraft Foodservice Strawberry Puree Seedless 56.00 30.80 
   
Kraft Foodservice Strawberry Puree Seedless 84.00 46.20 
   
Maverick Brands Strawberry Puree Seedless 28,800.00 14,544.00 
   
Maverick Brands Strawberry Puree Seedless 11,200.00 5,656.00 
   
Mercer Processing IQF Whole Strawberries Medium 1,020,210.00 867,178.50 
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Mercer Processing IQF Whole Strawberries Medium 1,560.00 1,287.00 
   
Mercer Processing IQF Whole Strawberries Medium 1,020,060.00 867,051.00 
   
Mercer Processing IQF Strawberries-Whole 2,070.00 1,707.75 
   
Mercer Processing IQF Whole Strawberries Medium 2,807,760.00 2,386,596.00 
   
Mercer Processing IQF Whole Strawberries Medium 544,800.00 449,460.00 
   
Mercer Processing IQF Whole Strawberries Medium 1,163,790.00 989,221.50 
   
Mercer Processing IQF Whole Strawberries Medium 210,060.00 173,299.50 
   
Mercer Processing IQF Whole Strawberries Medium 124,980.00 106,233.00 
   
Mercer Processing IQF Whole Strawberries Large -30.00 -24.75 
   
Mercer Processing IQF Whole Strawberries Large -30.00 -24.75 
   
Mercer Processing IQF Whole Strawberries Large -90.00 -74.25 
   
Mercer Processing IQF Whole Strawberries Large 0.00 0.00 
   
Mercer Processing IQF Dehydrofrozen Strawberries 3,400.00 5,950.00 
   
Mullins Food Products 4+1 Chunky Strawberry Puree 40,020.00 25,912.95 
   
Naked Juice Strawberry Puree Seedless Past 2,314,000.00 1,064,440.00 
   
Naked Juice Straw Puree Sdls NJ2109337400 3,377,200.00 1,692,794.00 
   
Natural Fruit Corporation 4+1 Straw Puree Seedless 2,125.00 956.25 
   
Odwalla, Inc. Strawberry Puree Seedless Past 38,400.00 18,048.00 
   
Oregon Freeze Dry IQF Whole Strawberries Medium 2,617,680.00 2,225,028.00 
   
Oregon Freeze Dry IQF Whole Strawberries Medium 499,980.00 424,983.00 
   
Oregon Freeze Dry IQF Whole Strawberries Large 97,470.00 74,077.20 
   
Oregon Freeze Dry IQF Whole Strawberries Large 163,200.00 124,032.00 
   
Oregon Freeze Dry IQF Whole Strawberries Large 126,180.00 95,896.80 
   
Pacific Coast Fruit Products Strawberry Juice Stock-Albion 120,000.00 45,000.00 
   
Pajaro Cold Storage Strawberry Puree with Seeds 56.00 31.36 
   
Plastican Strawberry Puree Seedless 952.00 999.60 
   
Portion Pac, Inc. Sliced IQF Strawberries 9,510.00 8,368.80 
   
Portion Pac, Inc. Diced IQF Strawberries-5/8" 960.00 830.40 
   
Portion Pac, Inc. 4+1 Sliced Strawberries 0.00 0.00 
   
Portion Pac, Inc. 5/8" Diced Strawberries S/P 896.00 721.28 
   
Portion Pac, Inc. Strawberry Puree with Seeds 40,068.00 24,740.66 
   
Portion Pac, Inc. Strawberry Puree with Seeds 9,996.00 6,247.50 
   
Portion Pac, Inc. Strawberry Conc w/ Sugar+Diced 48,450.00 67,103.25 
   
Portion Pac, Inc. Strawberry Puree Conc w/ Seeds 1,920.00 3,110.40 
   
Portion Pac, Inc. Strawberry Puree Conc w/ Seeds 1,830.00 2,964.60 
   
Portion Pac, Inc. Strawberry Puree Conc w/ Seeds 345,450.00 559,629.00 
   
Portion Pac, Inc. Strawberry Puree Conc w/ Seeds 86,970.00 140,891.40 
   
Rader Farms IQF Whole Strawberries Medium 67,500.00 57,618.00 
   
Rader Farms IQF Strawberries-Whole 33,000.00 27,208.50 
   
Rader Farms IQF Whole Strawberries Medium 81,000.00 71,280.00 
   
Silver Springs 4+1 Sliced Strawberries 88,320.00 70,492.80 
   
Silver Springs Strawberry Puree with Seeds 24,864.00 13,920.48 
   
Silver Springs Strawberry Puree with Seeds 7,168.00 3,906.56 
   
Sokol & Company Strawberry Puree with Seeds 60,032.00 31,516.80 
   
Stahlbush Island Farms Strawberry Juice Stock-Albion 35,200.00 13,024.00 
   
Stahlbush Island Farms Strawberry Juice Stock-Albion 24,000.00 8,880.00 
   
Sunshine Dairy Organic Strawberry Puree Past 7,600.00 8,432.20 
   
T. Marzetti Strawberry Puree with Seeds 504.00 282.24 
   
Todd's Foods Sliced Strawberry IQF-1037 1,020.00 918.00 
   
Tone Products 4+1 Strawberry Past Puree 5,760.00 4,521.60 
   
Tone Products 4+1 Strawberry Past Puree 24,120.00 17,366.40 
   
Tone Products Strawberry Puree Seedless Past 14,336.00 7,669.76 
   
Tone Products Strawberry Puree Seedless Past 3,600.00 1,836.00 
   
Tone Products Strawberry Puree Seedless Past 115,200.00 58,752.00 
   
Tone Products Strawberry Puree Seedless Past 20,400.00 10,404.00 
   
Tone Products Straw Puree Sdls NJ2109337400 38,400.00 19,968.00 
   
Torbitt & Castleman 5/8" Diced Strawberries S/P 1,792.00 1,263.36 
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Torter Corporation Sliced Strawberry IQF-1037 1,800.00 1,593.00 
   
Torter Corporation Diced Strawberry IQF-3/8" 6,000.00 5,190.00 
   
Torter Corporation 5/8" Diced Strawberries S/P 197,120.00 145,868.80 
   
Trademark Commodities Strawberry Puree with Seeds 3,472.00 1,805.44 
   
Trademark Commodities Strawberry Puree with Seeds 196.00 101.92 
   
Trademark Commodities Strawberry Puree with Seeds 33,964.00 17,661.28 
   
Trademark Commodities Strawberry Puree with Seeds 38,400.00 19,968.00 
   
Trailblazer Food Products Whole Strawberries Straight Pk 38,400.00 22,848.00 
   
Trailblazer Food Products Strawberry Puree Conc w/ Seeds 52,658.00 73,489.52 
   
Trailblazer Food Products Strawberry Puree Conc w/ Seeds 40,076.00 57,275.69 
   
Trailblazer Food Products Strawberry Puree Conc w/ Seeds 47,532.00 66,624.01 
   
Trailblazer Food Products Strawberry Puree Conc w/ Seeds 89,938.00 128,720.63 
   
Transpacific Food, Inc Strawberry Juice Stck-Camarosa 40,000.00 14,400.00 
   
Transpacific Food, Inc Strawberry Juice Stock-Ventana 158,400.00 57,024.00 
   
Tropical Preserving Strawberry Puree Conc w/ Seeds 81,600.00 128,520.00 
   
Turkey Hill Dairy 4+1 Strawberry Past Puree 166,680.00 122,509.80 
   
Turtle Mountain 4+1 Strawberry Puree Seedless 2,400.00 1,272.00 
   
U S Food Service IQF Whole Strawberries Medium 39,600.00 31,680.00 
   
Union Pacific Freight Claims 19+1 Sliced Strawberries 117,600.00 79,968.00 
   
USA Trading & Services IQF Whole Strawberries Large 80,400.00 69,948.00 
   
Weiss Foods Inc Strawberry Puree with Seeds 8,008.00 4,244.24 
   
Weiss Foods Inc Strawberry Puree Seedless 2,016.00 1,068.48 
   
Yocream International 4+1 Strawberry Past Puree 8,500.00 6,426.00 
   
Totals 58,196,703.00 $48,637,090.80 
   
 
2008 
CUSTOMER SALES BY ITEM SKU (in Lbs) 
Customer $ Lbs. Item Description         
Agrana 1,339,328.15 1,482,870.00 Sliced Strawberry IQF-1037 & Diced Strawberry IQF 5/8"-1041 
Algood Food Products 841,036.80 561,064.00 
Strawberry Puree Conc w/ 
Seeds & 9+1 Strawberry Conc Seedless 
American Beverage 400,896.00 230,400.00 
9+1 Strawberry Conc w/ 
Sds+PS 
American Fruit Processors 6,540.00 12,000.00 Strawberry Puree with Seeds 
Avomex / Fresherized Foods 80,224.00 147,200.00 
Strawberry Puree Seedless Past 
& Straw Puree Sdls  
Betters International Food Cor 8,517.00 5,010.00 Strawberry Puree Conc w/ Seeds 
Blossom Valley Foods 18,270.60 24,690.00 4+1 Chunky Strawberry Puree 
C F Sauer Co. 39,503.10 40,320.00 4+1 Sliced Strawberries & Strawberry Puree Conc w/ Seeds 
California Splendor 387,081.75 1,745,670.00 IQF Whole Straw, 
IQF Halved 
Strawberries, 
Cargill Agricola SA 64,213.31 39,610.00 
Strawberry Puree Conc 
Seedless 
Carriage House Companies 4,143,776.81 3,453,479.40 Whole Straw Conc Kit, 
19+1 Sliced 
Strawberries, 
Cascade Properties LLC 2,065.80 3,143.00 4+1 Sliced Strawberries, 
4+1 Strawberry Puree w/ 
Seeds 
CDC - Blast 135.48 150.00 Sliced Strawberry IQF-1037 
Cloverleaf Cold Storage 647.10 660.00 Diced IQF Strawberries-5/8" 
Coca Cola Commodities 334,590.68 496,675.00 4+1 Sliced Strawberries, Chunky Straw Puree w/Sds 
The Coca-Cola Export Corp 537,047.17 959,500.00 Strawberry Puree Seedless Past 
Con Agra 5,924,091.15 8,285,809.00 5+1 Whole Straw w/HFCS 1523, Whole Straw Conc Kit IS774   
CSX 174,182.40 107,520.00 Strawberry Puree Conc w/ Seeds 
Del Monte Foods 656,940.00 726,400.00 Strawberry Puree with Seeds & Red Raspberry Puree Seedless 
Everfresh Fruit Company 241,231.94 480,136.00 IQF Whole Strawberries Large, Strawberry Puree with Seeds 
Food Service Systems 10,885.50 12,300.00 4+1 Sliced Strawberries 
Fresh Island Beverage Company 17,684.70 11,650.00 Strawberry Puree Conc w/ Seeds 
Fruitsmart, LLC 8,487.50 33,950.00 Strawberry Seeds 
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Gerber Products Company 117,065.62 275,968.00 Strawberry Puree Seedless 
Global Natural Foods 8,947.20 5,592.00 Strawberry Puree Conc w/ Seeds 
Goldspan 396,963.02 433,620.00 
IQF Whole Strawberries Medium 
& IQF Whole Strawberries Albion 
Golden State Foods 1,313,678.53 1,790,134.00 4+1 Sliced Strawberries, 5+1 Sliced Strawberries  
Graceland Fruit 34,723.50 58,380.00 Strawberry Puree with Seeds & 4+1 Chunky Strawberry Puree 
G. T. Japan, Inc. 748.20 1,290.00 4+1 Strawberry Puree w/ Seeds 
H. J. Heinz 1,348,700.72 1,073,612.00 Diced IQF Strawberries-5/8", Strawberry Puree with Seeds 
Hess Food Group-IDQ 1,813,445.40 2,247,450.00 IDQ 30# 4+1 Sliced Strawberry 
Hess Food Group-McDonald's 11,030,550.80 11,000,400.00 IQF Straw Segments-Canada & IQF Straw Segments-US 
Hess Food Group 224,784.00 282,300.00 Diced IQF Strawberries-1/2", IQF Straw Segments 
Imperial Frozen Foods 77,721.00 111,030.00 IQF Whole Strawberries Large 
Inn Foods 889,089.61 1,136,364.00 
IQF Whole Strawberries 
Medium, 6/6# 4+1 Whole Strawberries 
JSO & Associates 361,706.16 551,528.00 Diced IQF Strawberries-5/8", 4+1 Sliced Strawberries 
Juice Harvest 37,568.00 52,000.00 
Org S/S Sdls Straw Puree Past 
& Strawberry Puree Seedless Past 
Kanpak, LLC 154,448.40 117,620.00 Strawberry Puree with Seeds & Strawberry Puree Conc Seedless 
Kellogg Company 174,284.00 39,610.00 Organic Straw Conc Seedless 
Kendall Frozen Foods 2,928,290.47 4,734,180.00 Strawberry Puree Seedless, 
9+1 Strawberry Conc 
Seedless, 
K H International 377,464.55 643,711.00 4+1 Strawberry Puree w/ Seeds, Strawberry Puree with Seeds,   
Keith Stewart Foods 1,516.80 1,920.00 4+1 Sliced Strawberries 
Lonestar Bakery 264.00 300.00 Diced IQF Strawberries-5/8" 
Maverick Brands 35,956.00 71,200.00 Strawberry Puree Seedless 
Mercer Processing 5,748,377.35 6,301,675.00 
IQF Whole Strawberries 
Medium, 
IQF Whole Strawberries 
Large, 
Naked Juice 1,506,530.00 2,921,200.00 
Straw Puree Sdls 
NJ2109337400 
Odwalla, Inc. 663,552.00 1,340,800.00 Strawberry Puree Seedless Past 
Oregon Freeze Dry 1,298,484.00 1,544,400.00 IQF Whole Strawberries Medium 
Pecan Deluxe 4,049.92 7,168.00 Strawberry Puree Seedless 
Quaker Tropicana Gatorade 154.00 280.00 Strawberry Puree Seedless 
Rader Farms 229,635.00 243,000.00 Diced IQF Strawberries-5/8" 
Robert Rothschild Farm LLC 18,394.50 18,450.00 Diced IQF Strawberries-5/8" 
Sensient Flavors & Fragrances 23,500.50 15,000.00 
Strawberry Puree Conc 
Seedless 
Sethness Greenleaf 182,130.00 121,420.00 Strawberry Puree Conc w/ Seeds 
Silver Springs 28,611.84 39,552.00 4+1 Sliced Strawberries & Strawberry Puree with Seeds 
Sokol & Company 44,925.44 82,432.00 Strawberry Puree with Seeds 
SunOpta 812,736.00 979,200.00 
IQF Whole Strawberries Medium 
& IQF Whole Strawberries-Organic 
Sun Orchard Inc 313,266.00 574,800.00 Straw Puree Sdls  
Sunshine Dairy 98,308.00 94,420.00 
Org S/S Sdls Straw Puree Past 
& Organic Strawberry Puree Past 
SZV - USA, Inc. 160,731.00 119,060.00 Raspberry Puree Stock 
Sweet Ovations 13,056.00 38,400.00 Strawberry Juice Stock-Albion 
Thermo Pac, LLC 20,640.48 31,976.00 Strawberry Puree with Seeds & Strawberry Puree Conc w/ Seeds 
Tone Products 21,100.80 26,880.00 4+1 Strawberry Past Puree 
Torter Corporation 223,472.44 202,778.00 Diced Strawberry IQF-3/8", 5/8" Diced Strawberries S/P, 
Trailblazer Food Products 398,450.76 278,202.00 Strawberry Puree Conc w/ Seeds 
Transpacific Food, Inc 97,544.00 270,400.00 
Strawberry Juice Stock-
Camarosa, 
Strawberry Juice Stock-
Albion, 
True Yogurt 1,290.24 1,792.00 3/8" Diced Strawberries S/P 
Turtle Mountain 3,888.00 7,200.00 4+1 Strawberry Puree Seedless 
Good Humor Breyers 2,507,830.10 2,371,985.00 4+1 Sliced Strawberries, 1/2" Diced 4+1 Strawberries 
U S Food Service 1,228,629.60 1,386,000.00 
IQF Whole Strawberries Medium 
& 4+1 Sliced Strawberries 
Weiss Foods Inc 3,357.20 6,104.00 Strawberry Puree with Seeds         
Totals $52,217,938.09 62,512,989.40 
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2009 
CUSTOMER SALES BY ITEM SKU (in Lbs) 
Customer $ Lbs. Item Description       
Algood Food Products 472,259.20 320,098.00 Strawberry Puree Conc w/ Seeds     
American Beverage 386,802.00 222,300.00 9+1 Strawberry Conc w/ Sds+PS 
American Fruit Processors 49,570.00 91,600.00 Strawberry Puree with Seeds & Straw Puree Sdls NJ2109337400 
Bell Marketing 2,918.40 1,920.00 4+1 Chunky Strawberry Puree & Strawberry Puree Conc w/ Seeds 
Betters International Food Cor 8,517.00 5,010.00 Strawberry Puree Conc w/ Seeds 
Blossom Valley Foods 5,994.00 8,100.00 4+1 Chunky Strawberry Puree 
C F Sauer Co. 65,568.00 38,040.00 4+1 Sliced Strawberries & Strawberry Puree Conc w/ Seeds 
Cal Custom 27,399.68 39,424.00 5/8" Diced Strawberries S/P 
Carriage House Companies 4,901,169.44 5,260,324.00 
19+1 Whole, & Sliced 
Strawberries, 19+1 Diced 5/8"  Strawberries, 
Cascade Properties LLC 16,983.95 20,099.00 IDQ 6/6.5# RTU Straw Topping, 
IDQ 30# 4+1 Sliced 
Strawberry,   
C H Belt 72,680.73 99,606.00 
IQF Whole Strawberries 
Medium, 6/6# 4+1 Whole Strawberries, 
Coca Cola Commodities 1,148,239.08 1,451,800.00 4+1 Sliced Strawberries & 4+1 Strawberry Puree Seedless 
The Coca-Cola Export Corp 404,259.14 702,960.00 Strawberry Puree Seedless Past 
ConAgra Foods FSC AP 430,969.44 298,576.00 Strawberry Puree Conc Seedless 
Del Monte Foods 371,730.00 444,000.00 Strawberry Puree with Seeds & 
Red Raspberry Puree 
Seedless 
Dole Frozen Foods 229,635.00 283,500.00 IQF Whole Strawberries Medium 
Everfresh Fruit Company 74,951.92 145,456.00 Strawberry Puree with Seeds, Seedless, &  Pasteurized w/ Seeds 
Food Service Systems 98,341.20 111,120.00 4+1 Sliced Strawberries 
Fresh Island Beverage 
Company 31,781.20 20,504.00 Strawberry Puree Conc w/ Seeds 
Fruitsmart, LLC 21,375.00 85,500.00 Strawberry Seeds 
Gerber Products Company 144,842.12 327,600.00 Organic Strawberry Puree Sdls, Strawberry Puree Seedless,  
Golden State Foods 1,407,740.14 1,751,195.00 5+1 Sliced Strawberries, 1/8" Diced 4+1 Strawberries, 
Goldspan 522,574.38 621,090.00 
IQF Whole Strawberries Medium 
& 
IQF Whole Strawberries 
Albion 
Graceland Fruit 23,945.85 37,710.00 4+1 Chunky Strawberry Puree 
G. T. Japan, Inc. 1,461.60 2,520.00 4+1 Strawberry Puree w/ Seeds 
H. J. Heinz 924,756.90 800,010.00 Diced IQF Strawberries-5/8" & Strawberry Puree Conc w/ Seeds 
Hess Food Group-IDQ 4,418,921.26 5,447,676.00 IDQ 6/6.5# RTU Straw Topping, IDQ 6/6.5# 4+1 Sliced Straws, 
Hess Food Group-McDonald's 8,151,098.60 9,111,000.00 IQF Straw Segments-Canada IQF Straw Segments-US 
Hess Food Group 79,354.80 84,420.00 Diced IQF Strawberries-5/8", Diced IQF Strawberries-1/2", 
Inn Foods 861,605.63 1,138,277.00 
IQF Whole Strawberries 
Medium, 6/6# 4+1 Whole Strawberries, 
Jogue Inc. 9,318.40 17,920.00 Strawberry Puree Seedless 
JSO & Associates 81,588.88 161,032.00 Diced Straw Puree Kit w/ Sugar, Strawberry Puree with Seeds, 
Juice Tyme, Inc. 2,995.20 3,840.00 4+1 Chunky Strawberry Puree 
Juice Harvest 55,476.00 78,400.00 Org S/S Sdls Straw Puree Past, 
Strawberry Puree Seedless 
Past, 
Kanpak, LLC 128,336.40 118,830.00 Strawberry Puree Conc Seedless 
Kendall Frozen Foods 3,379,891.11 5,783,390.00 Strawberry Puree with Seeds,  Strawberry Puree Seedless   
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Kerry Sweet Ingredients 96,000.00 192,000.00 Strawberry Puree Seedless 
K H International 107,824.04 166,344.00 
IQF Whole Strawberries 
Medium, Strawberry Puree Seedless 
Keith Stewart Foods 11,520.00 15,360.00 4+1 Sliced Strawberries 
Lafayette Foods 21,288.96 39,424.00 Strawberry Puree with Seeds 
William H. Leahy Associates, 1,308.00 2,400.00 Strawberry Puree with Seeds & Strawberry Puree Seedless 
Lonestar Bakery 62,066.40 70,530.00 Diced IQF Strawberries 5/8" 
MAIS Industria de Alimentos SA 182,196.33 112,385.00 Strawberry Puree Conc Seedless 
Maverick Brands 73,932.00 146,400.00 Strawberry Puree Seedless 
Mercer Processing 5,698,498.05 7,165,360.00 IQF Whole Small/Medium/Large, 
IQF Dehydrofrozen 
Strawberries, 
Natural Fruit Corporation 44,352.00 80,640.00 Diced Straw Puree Kit w/ Sugar 
Nestle USA #105 24,810.10 43,148.00 
Organic Strawberry Puree Sdls 
& 
Org S/S Sdls Straw Puree 
Past 
Odwalla, Inc. 274,944.00 572,800.00 Strawberry Puree Seedless Past 
Oregon Freeze Dry 509,890.20 647,220.00 IQF Whole Strawberries Medium 
Pacific Coast Fruit Products 92,856.00 127,590.00 Strawberry Juice Stock-Organic, 
Clarified 65 Brix Organic 
Conc, 
Pecan Deluxe 3,037.44 5,376.00 Strawberry Puree Seedless 
Perseco A Division of Havi GS 14,738,392.00 21,997,600.00 Chunky Straw Puree w/Sds 
Power Packaging 7,223.00 4,660.00 Strawberry Puree Conc w/ Seeds 
Q4 Aseptics 873,180.00 1,620,000.00 Strawberry Puree with Seeds & Strawberry Puree Seedless 
Rader Farms 30,360.00 33,000.00 IQF Whole Strawberries Medium 
Sensient Flavors & Fragrances 432,252.90 280,950.00 Strawberry Puree Conc Seedless 
Sethness Greenleaf 186,501.12 119,552.00 Strawberry Puree Conc w/ Seeds 
Sokol & Company 47,536.64 80,256.00 4+1 Sliced Strawberries & Strawberry Puree with Seeds 
SunOpta 6,103,797.31 9,930,620.00 IQF Whole Small/Medium, 
IQF Whole Strawberries-
Organic, 
Sun Orchard Inc 589,328.08 1,079,504.00 Strawberry Puree with Seeds & Strawberry Puree Seedless Past 
Sunshine Dairy 60,992.12 76,048.00 Org S/S Sdls Straw Puree Past 
Thermo Pac, LLC 45,614.52 71,932.00 Strawberry Puree with Seeds & Strawberry Puree Conc w/ Seeds 
Tone Products 26,973.15 46,590.00 4+1 Strawberry Past Puree, 
Strawberry Puree Seedless 
Past, 
Torter Corporation 131,990.62 94,798.00 Diced Strawberry IQF-3/8", Strawberry Puree Seedless,  
Trademark Commodities 21,486.08 39,424.00 Strawberry Puree with Seeds 
Trailblazer Food Products 313,681.07 219,020.00 Strawberry Puree Conc w/ Seeds 
Turtle Mountain 5,070.60 14,970.00 4+1 Strawberry Puree Seedless 
Unilever US / Conopco 3,239,073.50 3,934,841.00 4+1 Sliced Strawberries, 1/2" Diced 4+1 Straw,  
U S Food Service 1,362,596.40 1,821,600.00 
IQF Whole Strawberries 
Medium, 4+1 Sliced Strawberries, 
Versacold-Salinas 1,313.62 2,477.00 IDQ 6/6.5# 4+1 Sliced Straws & 19+1 Whole Strawberries 
Zentis Gmbh & Co. 38,816.40 46,110.00 Diced Strawberry IQF-5/8", Diced Straw IQF-3/8" w Flour, 
Totals $64,475,754.30 86,035,776.00 
 
 After condensing and analyzing the sales reports the increases in sales over the years 
were calculated by taking the difference from one year to the next in the sample set. From 2006-
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2007, sales increased from $56.6 million to $58.2 million, representing a $1.6 million increase, a 
small increase when compared to 2008 and 2009. The benefits of a diverse customer base were 
most evident and exemplified from 2008-2009 and represent the largest year to year sales 
increase in the Company's history. From 2008-2009 sales increased from $52.2 million to $64.5 
million, representing a $12.3 million increase, following a $6 million drop the year before. The 
condensed sales reports undoubtedly represent the evidence that a diverse customer base is 
highly beneficial to the success and sustainability of a business, as evident in the case of Cal 
Pacific. 
 In order to calculate and record Cal Pacific's client sales variance the preceding table was 
created in Microsoft excel (see Table 3.).  
Table 3. Cal Pacific Client Sales Variance 2004 and 2009 
Item 2004 2009 
# Firms 31 71 
# Transactions 1483 628 
Median Sale $170,726.40 $81,588.88 
Mean Sale $747,359.29 $908,109.22 
Std. Deviation 1,690,883.82 2,299,678.18 
COV All Sales 2.262477838 2.532380625 
Variance All Sales 2.85909E+12 5.28852E+12 
Clients Gained 14 0 
 
 The number of firms in the customer base for the first year of data (2004) and the last 
year of data (2009) were determined from the condensed sales reports. The median sale for 2009 
was calculated using the median formula and highlighting all cells in the sales column:  
=MEDIAN(B4:B74). The same process and formula was used for calculating the median sale in 
2004: =MEDIAN(C4:C34).  The mean sale for 2009 was calculated using the average formula 
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and highlighting all cells in the sales column: =AVERAGE(B4:B74). The same process and 
formula was used for calculating the mean sale in 2004: =AVERAGE(C4:C34). The standard 
deviation for all sales in 2009 was calculated using the standard deviation formula and 
highlighting all cells in the sales column: =STDEV(B4:B74). The same process and formula was 
used  for calculating the standard deviation of all sales in 2004: =STDEV(C4:C34). The 
covariance of all sales in 2009 was calculated by taking the standard deviation/mean using the 
formula: =STDEV(B4:B74)/AVERAGE(B4:B74). The same process and formula was used for 
2004: =STDEV(C4:C34)/AVERAGE(C4:C34). The variance was calculated for all sales in 2009 
by squaring the standard deviation : =(STDEV(B4:B74))^2. The same process and formula was 
used for calculating the variance of all sales in 2004: =(STDEV(C4:C34))^2. The amount of 
clients gained for 2009 was calculated by counting the number of new firms from 2008 to 2009 
from the condensed sales reports. The same process was used for calculating the number of 
clients gained in 2004 by counting new clients gained from 2003 to 2004.     
 Cal Pacific's balance sheets and income statements exemplify the success of Cal Pacific 
as a business, income from operations is shown increasing each year, and net income is also 
shown as increasing each year. In order to estimate the continued success of Cal Pacific as a 
result of the Company's diverse customer base, the researcher conducted forecasting for the years 
2010-2012 in terms of the income statements and balance sheets. The forecasting was conducted 
by calculating the percent increases from the years which were closest in terms of numbers, 
using the formula: % change=((change in value/original value) x 100). Next, the formula was 
used for each year in order to accurately forecast the next three years in terms of the balance 
sheets and income statements. This process was conducted for all cells that were forecasted in 
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the balance sheets and income statements. For Cal Pacific income statements (see Table 4.) and 
for  Cal Pacific balance sheets (see Table 5.). 
Table 4.  Cal Pacific Income Statements 2005 to 2009(Base)/ 2010 to 2012 (Forecasted) 
 
Cal Pacific Specialty Foods     Actual     Forecasted 
Income Statement ($000s) 2005 2006 2007 2008 2009 2010 2011 2012 
Gross Sales $35,008  $41,860  $49,538  $55,628  $60,178  $65,221  $70,821  $77,052  
Freight 469  865  846  947  1,025  1,112  1,208  1,316  
Storage 260  414  552  617  668  724  787  857  
Customer Discounts (335) (130) (105) (118) (128) (139) (150) (164) 
Promotional Advances (238) 31  (110) (123) (133) (144) (157) (171) 
Brokerage Expense (770) (803) (1,020) (1,146) (1,239) (1,343) (1,458) (1,587) 
Net Sales $34,394  $42,237  $49,701  $55,805  $60,371  $65,431  $71,051  $77,304  
Sales Growth (Y/Y) 41.8% 22.8% 17.7% 12.3% 8.2% 8.4% 8.6% 8.8% 
  
Cost of Goods Sold   
Berries 16,999 20,469 23,082 25,920 28,040 30,389 32,999 35,902 
Sugar and Other Ingredients 1,226 1,227 1,124 1,262 1,365 1,480 1,607 1,748 
Packaging 1,855 1,765 2,465 2,757 2,985 3,238 3,519 3,832 
Direct Freezer 1,268 1,604 2,032 2,272 2,460 2,669 2,900 3,158 
Labor Benefits 2,200 2,384 2,815 3,148 3,409 3,697 4,018 4,376 
Overhead 4,386 5,575 6,257 5,677 5,912 6,163 6,430 6,716 
Adj: Management Add Backs  to COGS (1) (235) (704) (897) - - - - - 
Net Costs of Goods Sold $27,699 $32,320 $36,878 $41,307 $44,171 $47,635 $51,473 $55,732 
Gross Margin $6,695 $9,917 $12,823 $14,768 $16,200 $17,796 $19,578 $21,572 
GM% 19.5% 23.5% 25.8% 26.5% 26.8% 27.2% 27.6% 27.9% 
  
Operating Expenses   
Bad Debt Reserve $12 $7 $10 $10 $10 $10 $10 $10 
SG& A 1,439 2,309 3,214 2,677 2,787 2,903 3,028 3,161 
Adj. Management Add Backs to Op Exp(1) (289) (1,077) (1,373) - - - - - 
Recurring Storage 1,008 1,283 1,479 1,553 1,630 1,712 1,797 1,887 
Direct Freight 766 1,050 1,042 1,094 1,149 1,207 1,267 1,330 
Total Operating Expenses $2,936 $3,572 $4,372 $5,334 $5,576 $5,832 $6,102 $6,389 
Operating Income $3,759 $6,345 $8,451 $9,434 $10,624 $11,964 $13,476 $15,184 
Operating Margin % 10.9% 15.0% 17.0% 16.9% 17.6% 18.3% 19.0% 19.6% 
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Interest Income (Expense)   
Interest on Line of Credit ($330.00) ($558.00) ($712.00) ($828.00) ($780.00) ($797.00) ($844.00) ($612.00) 
Interest on LT Debt - (13) (26) (926) (997) (619) (210) (1) 
Interest on Seller Note - - - (150) (200) (200) (200) (200) 
Total Interest Expense ($330) ($571) ($738) ($1,904) ($1,977) ($1,616) ($1,254) ($813) 
Income from Operations before Taxes $3,429  $5,774  $7,713  $7,530  $8,647  $10,348  $12,222  $14,370  
Goodwill Amortization - - - 1,674  2,231  2,231  2,231  2,231  
Income from Operations before Taxes after 
Gw. 3,429  5,774  7,713  5,856  6,415  8,117  9,990  12,139  
Taxes - - 19  2,635  2,887  3,653  4,496  5,462  
                  
Net Income Before PIK Dividends $3,429 $5,774 $7,694 $4,895 $5,760 $6,696 $7,726 $8,908 
  
Series A- Dividends - - - 826 1,222 1,315 1,315 1,315 
Series B-Dividends - - - 2,393 3,631 4,207 4,875 5,648 
  
Net Income Available to Common 
Stockholders $3,429 $5,774 $7,694 $1,675 $907 $1,174 $1,536 $1,945 
  
  
Operating Income $3,759 $6,345 $8,451 $9,434 $10,624 $11,964 $13,476 $15,184 
Depreciation & Amortization 270 312 357 371 385 400 416 433 
Management Fees - - - 300 300 300 300 300 
Adjusted EBITDA $4,029 $6,657 $8,808 $10,105 $11,309 $12,664 $14,192 $15,917 
EBITDA % 11.7% 15.8% 17.7% 18.1% 18.7% 19.4% 20.0% 20.6% 
EBITDA Growth (Y/Y) 59.6% 65.2% 32.3% 14.7% 11.9% 12.0% 12.1% 12.2% 
  
CapEx (Purchases) $987 $600 $695 $480 $505 $530 $555 $580 
  
EBITDA-CapEx $3,042 $6,057 $8,113 $9,625 $10,804 $12,134 $13,637 $15,337 
  
Retained Earnings - - - $1,361 $2,268 $3,441 $4,977 $6,922 
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Table 5. Cal Pacific Balance Sheets 2005 to 2009 (Base)/ 2010 to 2012 (Forecasted) 
Cal Pacific Specialty Foods                 
Balance Sheet ($000s) Actual   Forecasted 
2005 2006 2007 2008 2009 2010 (E) 2011 (E) 2012 (E) 
ASSETS   
Current Assets   
Cash $662 $277 $694 $327 $307 $288 $270 $254 
Trade AR, net 1,648 3,764 3,992 5,034 3,940 5,453 5,921 6,442 
Other Receivables 30 - 207 257 319 396 492 611 
Inventory, Fruit 6,578 8,535 10,449 12,958 13,694 13,680 14,782 16,005 
Inventory, other 477 582 309 1,244 680 399 431 467 
Prepaid Expenses 121 125 131 265 157 141 154 167 
Total Current Assets $9,516 $13,283 $15,783 $20,085 $19,097 $20,357 $22,050 $23,946 
Long-Term Assets   
PP&E $1,156 $1,441 $1,789 $2,373 $2,468 $2,567 $2,670 $2,777 
Goodwill 42,573 42,573 42,573 42,573 42,573 
Total Assets $10,672 $14,724 $17,572 $65,031 $64,138 $65,497 $67,293 $69,296 
  
LIABILITIES   
Current Liabilities   
Current Portion of LT Debt - $100 - $1,875 $1,875 $2,813 $59 - 
Grower Payable - - - - - - - - 
Accounts Payable 344  594  326  823  385  670  723  783  
Outstanding Checks 135  51  192  282  176  - - - 
State Tax Payable 18  18  18  18  18  - - - 
Bank Line of Credit 5,767  8,245  10,258  9,241  7,730  8,901  9,266  3,551  
Short Term Loan - - - - - - - - 
Accrued Expenses 1,153  729  541  662  376  699  756  818  
Accrued Interest 27  60  65  - - - - - 
Total Current Liabilities $7,444 $9,797 $11,400 $12,901 $10,560 $13,083 $10,804 $5,152 
  
Long-Term   
LT Equipment Loan - $300 - - - - - - 
Capitalized Leases 11 4 1 - - - - - 
Senior Term Loan - - - 11,719  7,824  2,380  - - 
Note Payable to sellers - - - 4,000  4,000  4,000  4,000  4,000  
Total Long Term $11 $304 $1 $15,719 $11,824 $6,380 $4,000 $4,000 
  
Total Liabilities 7,455  10,101  11,401  28,620  22,384  19,463  14,804  9,152  
  
SHAREHOLDERS' EQUITY   
Common Stock $556  $556  $556  $556  $297  $297  $297  $297  
Series A Preffered Equity - - - 9,737  10,959  10,959  10,959  10,959  
Series B Preffered Equity - - - 22,887  26,518  30,725  35,600  41,248  
Draws (2,378) (4,942) (9,021) (1,230) (4,508) - - - 
Retained Earnings 2,157  5,039  9,009  1,988  4,732  2,879  4,097  5,695  
Current Year Retained Earnings 2,882  3,970  5,627  2,473  3,756  1,174  1,536  1,945  
Total S/E $3,217  $4,623  $6,171  $36,411  $41,754  $46,034  $52,489  $60,144  
Total Liabilities and S/E $10,672  $14,724  $17,572  $65,031  $64,138  $65,497  $67,293  $69,296  
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Corporate History, Major Events, and Past Financial Performance 
 Cal Pacific was formed in January 2003 to take advantage of a unique opportunity to 
provide value-added, processed, strawberry ingredient products. The opportunity came as a result 
of New West Foods' closure. New West Foods, Watsonville, was the largest processor of frozen 
strawberries in California and a major supplier to retail, foodservice, and industrial customers. 
New West ceased operations in 2002, leaving growers with no outlet for their fruit and its 
customers without a supplier. Dissatisfied customers were in search of a reliable, experienced, 
quality-conscious supplier. Cal Pacific was established to meet this demand (LeBlanc).  
 Cal Pacific was established as a LLC partnership by Bill LeBlanc, Luis (Tito) de Alcuaz, 
Jon Larsen, and California Giant Strawberry Growers, a privately owned California strawberry 
growing operation. The business was established with $500,000 raised by Bill LeBlanc, Tito de 
Alcuaz, and Jon Larsen and another $125,000 invested by Cal Giant. The Company began 
operations in February 2003 in a processing facility formerly owned and operated by New West 
Foods and leased from an ownership group overlapping with the owners of Cal Giant.  
 Cal Pacific was profitable in its first year of business, and since the Company's 
establishment, the managers have built Cal Pacific into a highly profitable, rapidly growing $60 
million dollar company. Sales in 2009 exceeded $60 million dollars and Cal Pacific has 
substantial growth opportunities. The possible addition of the plant in Salinas would greatly 
increase the Company's IQF and BQF capacity. The Company has a greater ability of capital as a 
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result of continued success in terms of bank covenants with Comerica Bank, Detroit, and Bank 
of Montreal. 
 A major event in the firm's history was the sale of the business. Controlling interest in 
Cal Pacific was sold to Wingate Partners and Lake Pacific LLC. Though the majority ownership 
of the company has changed, senior management remains in control of daily operations of the 
business. The Executive President reports to the Board of Directors, which, in addition to the 
President, consists of  two members from Wingate Partners and two members from Lake Pacific 
LLC.  
 
Core Competencies 
 Cal Pacific specializes in one fruit, strawberries. The production facility, machinery and 
equipment are all designed for processing strawberries into various value-added ingredient 
products. The Company understands the marketplace, senior management has vast experience in 
the industry and the Company's well deserved, stellar reputation for providing the highest quality 
products in the marketplace proves this fact. Cal Pacific's HAACP plan and GMP's ensure 
insurmountable food safety and quality assurance. Along with having a production facility 
specifically designed for strawberries, the machinery and equipment also allows for 
customization and the ability to meet the needs of various customers. Management has designed 
the facility in order to ensure the Company's ability to provide innovative solutions for 
customers, allowing Cal Pacific to be able to meet unique specifications and requirements 
unattainable by competitors.   
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Definition of Current Business and Market 
 Cal Pacific is heading into a new 2010 season and continuing the rapid growth of the 
business. Sales are all but contracted, awaiting field pricing. Financing for the business is in 
place, all funds needed for the conduction of the yearly business have been allocated. Cal Pacific 
is in the process of expansion to add another plant in Salinas, California, and a middle 
management team for this plant is being implemented. The senior management team feels that 
they are ready for this expansion. The plant in Salinas would greatly increase the capacity for Cal 
Pacific's IQF (individually quick frozen) and BQF (block quick frozen) berry production.  
 Cal Pacific's market is the value added, processed, non-commodity ingredients 
marketplace. Cal Pacific encompasses a great advantage, being the main producer of non-
commodity, value added, processed strawberry products for use as ingredients in the marketplace 
by industrial and foodservice customers. Cal Pacific's current market can be summarized as an 
expansion with core customers and with a few new customers in the industrial ingredient market 
segment. 
 
Customer Acceptance 
 Cal Pacific has built powerful mutually beneficial relationships with leading food 
companies that use strawberries as an ingredient in their products. The Company is widely 
regarded by customers as the preeminent supplier and innovator in the marketplace. The 
Company's  excellent customer relationships and reputation for quality represent a significant 
opportunity to build the business by providing superior goods and services.   
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Products and Services 
 Cal Pacific processes strawberries into customized products specified by clients. None of 
the Company's products are commodities; they are specialized items created and produced to 
meet specific needs of customers. Because customers make annual commitments for their 
requirements, very efficient production planning is possible.  
 Cal Pacific has two major product categories, each of which have distinctive attributes 
that add significantly to the value of the business: 
• Freezer berries, in two formats: IQF and BQF strawberries. BQF berries have sugar 
added, typically in the proportion of four parts berries to one part sugar (4+1). The 
industry term for these products is freezer berries. 
• "Juice Stock" berries which are processed into single strength purees, either pasteurized 
or non-pasteurized, and puree concentrate, a product, which is concentrated to four times 
the strength of single-strength purees; that is, 75% of the water is removed. 
 These two product lines are highly complementary. As a result of using whole and sliced 
graded strawberry products as well as juice products, the Company is able to use both graded and 
juice berries to maximum advantage in filling client requests. Every load of both berries received 
is assigned to the use that will deliver the greatest value and highest margins.  
 Cal Pacific's ability to process small batches with great efficiency is an important element 
of the Company's productivity and customer responsiveness. With small batches, the temperature 
required for pasteurization can be reached quickly, producing juice or puree that is redder and 
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more flavorful than competing products. Volatile oils, which are the source of most of the flavor 
in strawberries, are recaptured and added back to puree or concentrate. 
 
Competitor Analysis 
 For IQF and BQF strawberries, Cal Pacific competes with essentially all the companies 
listed in the following table, and many customers buy berries from several suppliers. An 
important distinction between Cal Pacific and other processors of frozen fruit is that most are 
focused mainly on the retail market. None of the Company's competitors have the same focus on 
the industrial market, and also no competitor offers the highly customized items provided by Cal 
Pacific.  Descriptions of Cal Pacific competitors were arranged in order to provide a competition 
background shown below (see Table 6.).  
Table 6. Cal Pacific's Competitors/ Processors of Strawberries 
Sunrise 
Growers/ 
FrozSun Foods 
Placentia, CA 
Owned by Heritage Partners, an equity fund 
 
Produces frozen fruits, juices, and vegetables. Sunrise is one of the largest grower/shippers 
of fresh strawberries. Sister company FrozSun is a leading processor of frozen strawberries, 
mainly private label for the retail market and for foodservice distributors such as Sysco. 
Three plants, all in California. Annual volume approximately 110 million lbs. 
Cleugh's Frozen 
Foods Inc. 
Buena Park, CA 
Owned by SunOpta Inc., a publicly owned Canadian processor 
and distributor of natural, organic and specialty foods. 
 
Processes natural and organic frozen fruits and vegetables for the retail private label, 
foodservice and industrial markets. Focus is primarily retail private label. Approximately 
50% of processing volume is strawberries. Operates two processing facilities in Buena Park 
and Salinas, California, with combined production, packaging and warehousing space of 
approximately 60,000 square feet. Recently purchased two strawberry processors in 
Mexico. Purchased from the Cleugh family by SunOpta in 2005. Annual strawberry 
volume approximately 80 million lbs., revenue approximately $50 million. 
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 Cal Pacific's competition for concentrate comes mainly from berry processors in the 
Pacific Northwest, most of whom process apples, pears and other fruits, as well as strawberries. 
In most cases, their systems are designed for large volume and are not suitable for efficient 
processing of strawberries. An important competitive advantage is that the Company's systems 
were developed specifically for strawberries. The ability to process small batches with great 
efficiency is the key to Cal Pacific's productivity  
and customer responsiveness. 
Del Mar Food 
Products 
Corporation 
Watsonville, CA 
Privately owned 
 
Established in 1959 as an apple processor. Processes apples, apricots, blackberries, 
peaches, strawberries, Brussels sprouts, bell peppers, spinach and mushrooms. Formats 
include IQF, solid/sugar packs, purees for foodservice, industrial and retail markets. More 
than 100,000 square feet of processing, freezing and cold storage space in Watsonville. 
Milne Fruit 
Products, Inc. 
Prosser, WA 
Privately owned by Wykoff farms, Inc., the largest U.S. grape grower 
 
Produces juice concentrates, mainly grape, apple and cranberry. Owns 30,000 acres of farm 
land in eastern Washington. Long-standing relationship with Ocean Spray.  
Dole Food 
Company Inc. 
Westlake Village, CA 
Privately owned 
 
Founded in Hawaii in 1851, Dole Food Company Inc., with 2004 revenues of $5.3 billion, 
is the world's largest producer and marketer of high-quality fresh fruit, fresh vegetables and 
fresh-cut flowers. Purchased former J.R. Wood plant and 3,200 acres of farm land near 
Atwater, CA, for $162 million in 2004. Strawberry business in all retail, all IQF packed in 
poly bags, 50% private label, 50% branded. Big Valley brand is the largest frozen fruit 
retail. 
Sabroso 
Company 
Medford, OR 
Privately owned 
 
Producer of fruit ingredients, including concentrates, flakes and powders, purees, juice 
concentrates, syrups and freeze-dried fruits for food manufacturers and the foodservice 
industry. Sabroso's products are typically used in cereals, baby food, jellies, candy, 
beverages and baked goods. In 2004, the company purchased the dairy-ingredient 
operations of J.M. Smucker. Sabroso sources fruit from countries in North, Central and 
South America, Europe, Asia, Australia and the Pacific rim. Main focus is tree fruits. 
Kerr 
Concentrates 
Salem, OR 
Privately owned by an investor group 
 
Produces a variety of fruit juice concentrate. Largest business is cranberry juice 
concentrate. Acquired IFF's (International Flavors & Fragrances Inc.) $23 million fruit and 
vegetable concentrate business in 2002.  
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Sources of Sustainable Competitive Advantage 
 There are many sources of sustainable competitive advantage for Cal Pacific. Cal Pacific 
is the only processor in California with the ability to produce strawberry puree concentrate. For 
customers in the foodservice and industrial sectors who need this product for use as an ingredient 
in their various products, the Company is the only supplier of this ingredient in California. This 
fact represents a significant competitive advantage for Cal Pacific over other California 
processors. 
  Cal Pacific's ability to process small batches with great efficiency is an important 
element of the Company's productivity, customer responsiveness, and source of sustainable 
competitive advantage. When processing small batches, the temperature required for 
pasteurization can be quickly reached, producing juice or puree that is redder and more flavorful 
than competing products. 
 Cal Pacific's customers include the most demanding foodservice operators and producers 
of fruit based processed foods, and they consistently express a high level of satisfaction with Cal 
Pacific's products and services, according to Bill LeBlanc, Executive President-Cal Pacific 
Specialty Foods. Cal Pacific's well-deserved, stellar reputation for quality of products and 
service makes it possible to price products and services at a level that ensures a high level of 
profitability. 
 Cal Pacific's management is more skilled and educated than their competitors, with each 
individual having countless experience in the industry. Cal Pacific's Executive President and 
Executive Vice President of Sales had been involved in running fruit processing companies 
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before establishing Cal Pacific, and many members of Cal Pacific's management had worked 
together previously. Therefore, the existing relationships between many individuals in the 
management team and the countless experience of those members have been a critical part of Cal 
Pacific's success since the company was established. Since the Company's management team had 
extensive contacts in the industry and with the industrial and foodservice customer base, Cal 
Pacific was immediately regarded as a known and respected entity by growers, competitors, and 
potential customers. 
 Cal Pacific is a leader in terms of IQF and BQF production capacity and encompasses the 
ability to produce large and small fruit IQF, along with juice stock with only small fruit, and 
low-micro IQF and BQF products. Examples of "de-commoditized" items include all low-micro 
products. The Company can provide a low micro juice stock, meaning that the juice stock 
produced will have very low traces of mold and yeast, and zero traces of E-coli, Salmonella, and 
Listeria. This adds value and desirability to the product for preservers who do not have a "kill" 
step. Low-micro juice stock is just one example of a "de-commoditized" product. This "de-
commoditization" is an example of how the unique products of Cal Pacific set the Company 
apart from the competition. All Cal Pacific products are non-commodity, specialized items 
created and produced to meet specific needs of customers. The customized, highly efficient 
production facility allows the Company to provide innovative solutions for customers who have 
unique specifications and requirements, otherwise unattainable by competitors. The ability of Cal 
Pacific to customize products in order to meet these unique specifications from customers, makes 
the Company highly desirable as a supplier in the marketplace. No other processor offers 
customers the highly customized items provided by Cal Pacific. The J.M. Smucker Co. might 
have been the only exception. However, since early 2000’s they have gradually phased out of the 
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preparation of frozen strawberry ingredients and have, in fact, exited the Strawberry processing 
arena except for the processing of raw stock for their in house production of spreads, jams, 
preserves, etc.   
 Other sources of competitive advantage include the Company's systems of production, 
which were developed specifically for strawberries, and an important distinction between Cal 
Pacific and other processors of frozen fruit is that most are focused mainly on the retail market. 
No other company encompasses the same focus as Cal Pacific on the industrial market. 
Successful marketing, quality assurance, a sterling reputation, experienced management, and the 
ability to provide innovative solutions for customers by meeting unique specifications, makes 
Cal Pacific unique in the marketplace. Without the establishment of the customer base when the 
company was founded, the success that the company has experienced would have been 
unattainable.      
 
 
Competitive Position 
 The competitive position that Cal Pacific occupies is one of focus on non-commodity, 
processed, value added strawberry products for use as ingredients by major food companies. 
There are a lack of processors who specialize in this genre of products, and no other processor 
can match or produce the highly customized items provided by Cal Pacific.     
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Description of Customers, and Meeting Customer Needs 
 Cal Pacific's customers in the industrial and foodservice market segments include 
companies such as Dairy Queen, Unilever, Kellogg's, Starbucks, Golden State Foods, Odwalla, 
Naked Juice, Dole Frozen Foods, H. J. Heinz, Coca Cola, ConAgra Foods and Del Monte Foods.  
These companies use Cal Pacific's products as ingredients for products that they manufacture. 
 Management's philosophy is to work with customers in a total team approach to provide 
customers products that enhance their finished products and/or reduce their production costs. Cal 
Pacific practices actively seeking input from all levels within the customer's organization, 
enhancing strong customer relationships and facilitating quick decision-making. Cal Pacific's top 
management team works with product development personnel to define the required product, 
continually refining product offerings to suit the application. Once all specifications have been 
finalized, the Company satisfies purchasing officers by presenting items that meet specifications 
and requirements at favorable costs. In contrast, competitors generally rely on brokers or 
telephone calls to maintain customer relationships.  
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Chapter 5 
SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS 
Executive Summary 
 Cal Pacific Specialty Foods produces high quality value-added strawberry products for 
the industrial and food service markets. Products include IQF (individually quick frozen) berries, 
BQF (block quick frozen) berries, pasteurized and non-pasteurized purees, puree concentrate, 
and limited other fruit items. All products are specialized items created and produced to meet 
clearly defined customer specifications. By specializing in strawberries and customizing 
equipment and production methods, the Company has developed the ability to create products 
with the highest color value and purest, most intense strawberry flavor in the industry.  
 The cornerstone of Cal Pacific's stellar reputation as the strawberry specialist is its ability 
to provide unrivaled product quality and consistency. The Company's customers include the most 
demanding foodservice operators and producers of fruit based processed foods.  These 
companies consistently express the highest level of satisfaction with Cal Pacific's products and 
services. The well-deserved reputation for quality of products and service makes it possible to 
price products and services at a level that ensures a high level of profitability. 
 A highly effective sales effort, as shown by increasing sales on the condensed reports 
(see Appendix, 2), led by senior management is based on powerful collaborative relationships 
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throughout customers' organization. Management team members have applied their knowledge 
of the strawberry business to create unique capabilities and products with the potential to provide 
customers superior quality and substantial cost savings. For example, producers of jams and 
preserves traditionally make their products by cooking fresh or frozen strawberries down to the 
desired consistency. This is a costly operation because it involves shipping fruit over great 
distances, and substantial energy costs come as a result of long cooking times necessary to 
remove the berries' water content. Cal Pacific has developed extensive new business with 
preservers by demonstrating the advantage of using strawberry concentrate, which offers 
significant cost advantages in shipping, storage and cost of production, while maintaining the 
quality of the finished product. The Company is able to remove the moisture from strawberries at 
a significantly lower cost because it works with fresher fruit and has developed unique 
production capabilities designed specifically for strawberries. 
 U.S. strawberry consumption is growing rapidly, driven by the increased awareness of 
the health benefits of strawberries, appealing color and flavor, and lower cost than most other 
fruits used as ingredients. Approximately 75% of strawberries grown in the U.S. are consumed 
as fresh strawberries; however, increased use of strawberries as an ingredient is driving even 
more rapid growth in frozen strawberry consumption. 
 Originally, Cal Pacific's strawberries were mainly purchased from two grower/shippers 
who are recognized as being amongst the most sophisticated in the industry, Cal Giant and 
Naturipe Farms. Since the Company's establishment, the volume which the company produces 
has made geographic diversification of supply areas critically important. The company now 
sources fruit from several very significant growing operations from Baja California to 
Watsonville and Salinas. Cal Pacific generally purchases 65% to 70% of berries under multi-year 
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contracts that assure the supply needed for Cal Pacific's production. The Company's presence in 
the field and collaborative relationships developed with growers guarantee sources of supply 
even when strawberry industry demand exceeds supply.  
 Cal Pacific operates in a leased processing facility in Moss Landing, California, in the 
central part of the state near Watsonville, but at the northern end of its supply area. The plant is 
well located for strawberry processing, since California accounts for over 90% of the nation's 
commercial strawberry crop (California Strawberry Commission) and the Watsonville/Salinas 
area is one of the prime growing areas in the state. The other major growing regions are Baja 
California, San Diego/Oceanside, Orange County, Oxnard, and Santa Maria. Cal Pacific's 
management has customized equipment and production lines to create a highly efficient plant 
with unique capabilities, resulting in superior yields and lower overall costs. Cal Pacific's plant is 
also the only California strawberry processing facility that has the ability to produce strawberry 
puree concentrate. Until the early 2000’s the J.M. Smucker Co. did indeed produce strawberry 
puree concentrate but only in a facility in Woodburn, Oregon. Recently this facility was 
purchased the Sabroso group, now a division of Treetop, inc. As of the 2010 pack season, 
Sabroso has entered into a contract in which Cal Pacific produces the required volume of 
strawberry puree concentrate for Sabroso at Cal Pacific’s Moss Landing Facility. 
 The production facility has the highest standards for sanitation and food safety. The plant 
has received the highest possible ratings during independent audits. Food safety is one of the  
most important subjects taught during employee training. Each phase of executing the most food 
safe product is monitored and recorded. One of the key parts of Cal Pacific's food safety program 
is traceability. All products are traceable through every step from the field through production, to 
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outgoing package and pallet. Spray records for particular lots of raw fruit are maintained and can 
be detailed within two hours of being needed. 
 Cal Pacific is consistently profitable and financially sound. The Company was profitable 
in its first year of business. High level gross margin has steadily been maintained, on  
rapidly expanding volume, with increased efficiency, and a product line which has evolved to  
meet unique customer needs.  
 Cal Pacific was recently sold to Wingate Partners, Dallas, and Lake Pacific Partners LLC, 
Chicago. Senior management will continue to run the day to day operations of the Company until 
a second generation of senior management can be assembled and melded into the management 
structure. Currently management recruiters are in the process of identifying candidates for the 
positions of Vice President of Operations and also Vice President of Sales. These two new 
members of the senior management team will report to the President and the Executive Vice 
President of sales respectively.   
 The sales reports, balance sheets, income statements, and depth interview responses 
exemplify the correlation of Cal Pacific's success to its customer base.  As a result of the Company 
having many customers, sales increases were recorded and exemplified in the sales reports. Sales 
increases occurred from'04 to '05, '06 to '07, and from '08 to '09. Overall firm value has been 
vastly expanded since the Company's establishment, and the analysis presented in this study 
highlighted how customer satisfaction will undoubtedly lead to repeat business and increased 
volume in terms of orders; as long as order specifications and requirements are met by Cal Pacific. 
The Company has developed collaborative relationships with its customers and the Company's 
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stellar reputation is a result of the continuous satisfaction that customers have with Cal Pacific 
products. 
 
Conclusions 
 As a result of the analysis presented in this research study, the  first hypotheses tested true. 
This study proved through empirical evidence that Cal Pacific's establishment of a new and 
diverse customer base, after being founded, paved the way for the vast success of the company in 
past years. The benefits and increases in terms of growth, profitability, return on investment, and 
overall value of the firm since the establishment of the company are directly related to Cal 
Pacific's diverse customer base of today.  Without a diverse customer base, problems of 
concentration would arise, such as low sales, ROI, firm value, and difficulties with finding 
financial institutions to provide working capital and all other funds needed for daily operations 
and production.  
 Hypothesis two did not test true as a result of the calculations. The covariance of all sales 
in 2009 was greater than the covariance of all sales in 2004. However, the difference was 
minimal since 2009's covariance of all sales was only 0.2699027 greater than the covariance of 
all sales in 2004. Hypothesis three also did not test true as result of the calculations. The standard 
deviation of all sales in 2009 was greater than the standard deviation of all sales in 2004.  
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Recommendations 
 This study would be very beneficial and helpful to those who want to start a business in the 
agricultural business sector. Individuals who are involved in management would benefit from this 
study. The depth interviews could help these managers do their job better and more effectively after 
studying the responses from the two top executives of a very successful agricultural business. This 
research could be an important tool in aiding an individual or group in the direction of creating a 
successful business, with a diverse customer base, that will have a secure future and be competitive 
in the marketplace.  
 This study was very informative and educational on aspects of successful business 
operations and management, and also in terms of firm impact as a result of a diverse customer 
base. If this study were to continue, more attention would be paid to marketing tactics and other 
strategies used in the past by Cal Pacific that also have had an impact on the success of the firm 
and the sustainability of the business. 
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